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  EDITOR’S NOTE

Francisco Dias, editor-in-chief

 As key stakeholders of  the tourism industry are assimilating 
more and better the basic idea that the excellence in tourism can 
only be achieved on the basis of  a deep understanding of  tou-
ULVWV·�EHKDYLRU��WKH�VFLHQWLÀF�UHVHDUFK�EHFRPHV�HYHQ�PRUH�FUXFLDO�
for the success of  the strategies implemented by DMO, public 
organizations and private companies operating in the sectors of  
tourism, hospitality and recreation.

This Issue includes two articles focused on the important the-
me of  tourist satisfaction, and both were awarded ex-aequo as 
Best Paper in the ITC’13 – International Tourism Congress (Pe-
niche, Portugal, November, 2013), namely: “Specialization and 
importance-performance in visitors to a natural history museum: 
The Canadian Fossil Discovery Centre”, by Malcolm and Ram-
sey, and “Elaboration of  Lithuanian Tourist Satisfaction Index 
Model”, by Pileliene and Grigaliunaite.
7KH�ÀUVW�DUWLFOH��DXWKRUHG�E\�0DOFROP�DQG�5DPVH\��LV�DQFKRUHG�

on the recreation specialization paradigm, arguing that “partici-
pants engaged in a leisure activity are not a homogeneous group 
and that sub-groups may require distinct management techniques” 
(p: 9). Using a specialization metric, authors ranged participants 
from novice (low level) to experienced (high level), according to 
their prior experience, levels of  education and interest, time and 
economic commitments, travel patterns, and centrality to their 
lifestyles. This study shows a positive correlation between spe-
cialization and the importance-satisfaction among the visitors of  
the museum.

The second article presents a study conducted by Pileliene 
and Grigaliunaite, with the aim to empirically validate the Satis-
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faction Index Model for Lithuanian Tourists. Whereas tourism 
is driver of  economic growth and one of  the leading service in-
dustries in many countries, the tourist satisfaction measurement 
becomes a relevant topic among scholars, due to the fact that sa-
tisfaction is considered the main condition for customer loyalty. 
The close relationship between satisfaction and loyalty is curren-
tly highlighted in many customer satisfaction indexes. However, 
WKH�LGHQWLÀFDWLRQ�RI �WKH�GHWHUPLQDQWV�RI �WRXULVP�VDWLVIDFWLRQ�UH-
mains an underexplored issue. Various authors from all over the 
world have revealed different determinants and proposed diffe-
rent models of  tourist satisfaction indexes (see Table 1, in this 
Issue, p. 38). Two main reasons can be suggested for this: on the 
one hand, the diversity of  conceptions and methodologies used 
by researchers and, on the other hand, the fact that people living 
in different countries can be affected by different determinants 
of  tourist satisfaction, due to many dissimilarities among them, 
in terms of  values, habits, beliefs, cultural heritage, way of  life, 
HWF��7KH�VWXG\�FRQGXFWHG�E\�3LOHOLHQH�DQG�*ULJDOLXQDLWH�LGHQWLÀHG�
four exogenous variables as the determinants of  Lithuanian tou-
rist satisfaction: activities in destination, destination marketing, 
environmental preservation and natural features. 

This Issue also presents an interesting study focused on the 
“Women occupational empowerment in the Omani tourism sec-
WRUµ��S�����������E\�$ÀÀ�DQG�$O�6KHULI��$FFRUGLQJ�WR�PDQ\�8QLWHG�
Nations reports, empowering women to participate in the eco-
nomic development is essential for building strong economies 
and stable, just societies, but as the authors state in the Conclu-
sion (p: 79), “Despite the fact that there is a plethora of  studies 
which have investigated most of  the women related issues such 
as women empowerment, women in the workplace, role of  wo-
men in development, research regarding female workforce in tou-
rism is still far behind the other areas”. As main driving forces 
for women's occupational empowerment in the Omani tourism 
sector, the authors indicate the following: (1) social changes and 
society awareness of  women’s issues; (2) support of  the Omani 
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government and organizations; (3) family and paid-labour sup-
SRUWV��2Q�WKH�RWKHU�VLGH��DV�UHVWUDLQLQJ�IRUFHV��$ÀÀ�DQG�$O�6KH-
rif  highlight the anti-traditions work conditions and the work/
IDPLO\�FRQÁLFW��0RUHRYHU��RQ�WKH�EDVLV�RI �WKH�HPSLULFDO�GDWD��WKLV�
research allows authors to formulate eleven major assumptions 
to explain why the Sultanate of  Oman can be considered one of  
the leading Gulf  countries in terms of  gender equality and wo-
men participation. 

Two articles in this issue are focused on the role of  the Inter-
net as an important tool in tourism marketing communication. 
7KH�ÀUVW�RI �WKHVH�VWXGLHV��WLWOHG�´3URPRWLQJ�(XURSHDQ�FRXQWULHV�
destination image through Twitter”, by Antoniadis, Vrana and 
=DÀURSRXORV��FRPSDUHV�WKH�SHUIRUPDQFH�RI �FRXQWU\�GHVWLQDWLRQ�
promotion through Twitter. The authors organized an overall 
performance index of  38 European countries' tourism accounts 
according to several characteristics and metrics. They “took into 
FRQVLGHUDWLRQ�ÀYH�PDLQ�SHUIRUPDQFH�LQGH[HV��ZKLFK�PHDVXUH�ERWK�
the amount of  people who follow the accounts, and the amount 
of  people who are actually involved in reading and spreading the 
information they read, as well as the account activity” (p: 98).  

The second study concerned with the Internet is authored by 
Rafael and Ferraz and titled “Online marketing communication: 
Evaluation of  corporate tourism recreation websites in Portugal”. 
The authors concluded that “although the Internet is increasingly 
considered a powerful tool in the communication and interaction 
SURFHVV�ZLWK�VWDNHKROGHUV�DQG�WKH�ZHEVLWHV�DUH�DQ�H[FHOOHQW��HIÀ-
cient and effective means communication it would appear that 
the [Portuguese] tourism recreation companies analysed are not 
apparently using it to its full potential” (p: 131).

This Issue also presents a paper dealing with the activities la-
beled as reverse logistics (RL), and both are focused on the state 
of  the art of  RL in Czech Republic. 

RL covers a large range of  activities like recycling, remanufac-
WXULQJ��RU�UHSDLULQJ�WR�FORVH�WKH�ORRS�RI �PDWHULDO�ÁRZV�LQ�D�VXS-
ply chain. Obviously, RL plays an important role in greening of  
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FRPSDQLHV��EHFDXVH�LWV�DLP�DUH�WR�UHWULHYH�YDOXH�IURP�UHYHUVH�ÁR-
ws (such as products scraps, production waste, packaging, retur-
ned products, etc.) that would otherwise be lost. But, despite of  
its high importance, just a tiny quantity of  hundreds of  papers 
published on RL have been focused on service industries. 

In the article “Reverse logistics as sustainable tool in tourism 
industry: Scope and motivation”, Radoslav Škapa addresses the 
IROORZLQJ�WZR�TXHVWLRQV������ZKDW�WKH�UHYHUVH�ÁRZV�LQ�WRXULVP�
consists of  – what are their tangible as well as intangible ele-
PHQWV������ZKDW�DUH�WKH�VSHFLÀF�IDFWRUV�DQG�PRWLYHV�IRU�WRXULVP�
WKDW�VKDSH�5/�LQ�WKLV�LQGXVWU\��7KH�ÀQGLQJV�RI �DQ�H[SORUDWRU\�
GHVFULSWLYH�UHVHDUFK��EDVHG�RQ�FROOHFWHG�GDWD�IRU����ÀUPV�RSHUD-
ting in tourism and travel-related services (hotels, restaurants, tra-
vel agencies), show a quite negative picture, as Škapa says in his 
conclusion (this Issue, p: 154), “the frequency of  environmental 
protection issues in our data was rather low, which is an indirect 
indication that businesses in tourism don’t regard RL logistics as 
a tool for sustainability”.

As the last article in this Issue, we present a research paper ti-
tled “A conceptual exploration of  traditional clubs in London”, 
by Ingram and Basanez. According to the authors, the traditional 
/RQGRQ�FOXE�FRQWLQXHV�WR�WKULYH�DQG�ÁRXULVK�GHVSLWH�WKH�PRGHUQ�
age of  technology and electronic communication. However, this 
topic remains a no man's land in the literature of  hospitality ma-
nagement. The authors attempt to cater this research gap by pre-
senting an historical review of  the emergence of  the club over 
time. They also analysed the current state of  traditional clubs in 
London, classifying 54 clubs in 9 categories, according to their 
aims or provenance, namely: arts (including literature and enter-
tainment), education (usually places of  higher education), geo-
graphy (according to region, country or travel), hobbies (activities 
which may not be regarded as physical sports), political (origins 
in political ideology), professional (usually for business purpo-
ses), services (military or armed services), social (where the main 
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purpose is meeting like-minded people), and sport (includes cri-
cket and rowing).

A wide range of  up-to-date and interesting topics characterize 
this issue of  EJTHR, as it has been happening with the previous 
ones, ensuring a pleasurable and fruitful reading to those who 
EHOLHYH� LQ� WKLV� SURMHFW� DQG� DUH� GHÀQLWHO\� FRQWULEXWLQJ� WR� WKH�
GHYHORSPHQW�RI �7RXULVP�DV�DQ�DFDGHPLF�ÀHOG�


