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EDITOR’S NOTE

Francisco Dias, editor-in-chief
Sofia Eurico, co-editor-in-chief

One of  the main aims of  the European Journal of  Tourism, 

-

place in Portugal every year and it has also organized two im-

th

Technology (Polytechnic Institute of  Leiria, Portugal). 
The EJTHR has also organized two other conferences in dif-

-
portunity for authors, reviewers, EJTHR’s editorial team and other 
researchers of  Tourism to get together, discuss and create more 

-

-
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special issue of  EJTHR was launched with peer-reviewed papers                         

From these conferences, a new challenge has arisen - to 
enlarge and spread hosting partners to the Asian continent.                       

-
versity, in Taipei, and Taiwan Hospitality & Tourism University, 

in the name of  improving, enriching and enlarging Tourism re-
search. The aim of  the Association is to promote research and 

studies in Asia and Europe, with special emphasis on interna-
-
-

and Recreation in Asia and Europe.
Once more, the EJTHR tries to accomplish two of  its main 

-
ism research and the dissemination of  research results through 
various channels.

Last, and regarding this 2nd Issue of  Volume V, we want to 

-

-
jects of  tourism: 
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" -

announced as the  at the 2nd

of  Tourism, Hospitality and Recreation (Poznan, 19th -21st

-

-
-

ism organizations can improve their performances, learning the          

resource practices, as well as recruitment strategies to attract and 
retain engaged and loyal employees who are ready to create and 
deliver value to customers. 

-
versity). The authors stress that successful customer–employee 

-
-

-

Polish authors, were selected, namely: 

DMO" -
ogy) and  



states (those that represent national, regional and local levels), 

in the hierarchy of  their functioning. 

-

-

the regional tourist product. The research showed that there are 

-

cooperation in tourism (the selection of  partners is connected to 

partner, the lower cost of  entering into an agreement – due to the 

interest into account, as one of  the criterion for these decisions. 
-

time when they started residing in the municipality or the religion 



The theme of  events as a driving factor in tourism development                                                                                               

-
-

edge of  event tourism, from theoretical and conceptual points 
-

-
tination managers. 

-

-
-

-

-

festivals as a model of  cultural organization, also providing an 
approach to the policy of  local authorities or to strategic patron-
age options of  companies, enhancing opportunities to promote 
prestigious images of  institutions, groups and professionals, as 
well as the places that host them. 
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-


