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ing the regional tourist product. Thus, the aim of  the article is to show whether and how the 
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están integradas en las estructuras de las relaciones sociales: la red social. En turismo, área en 
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volverla más difícil. Palabras clave:
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tegração social geralmente estimula a cooperação, em alguns casos pode torná-la mais difícil. 
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these entities. -
-

on the emerging area of  research which refers to an individual as a unit 

-
-

-
tors at the local level (in tourist municipalities). The tourist economy is 

and                     
the comprehensiveness of  the tourists’ needs, the formation of  coop-



nature, the manner of  forming them, the selection of  a partner and 

of  social structure in which the given entity functions. 

 

et al., 2008).
-

medium enterprises, interpersonal relationships and the planning of  the 
development of  tourism destinations with the local community partici-
pation

-

-

stressed 
-
-

-
ticular cooperation relationships) and inversely – as an effect of  economic 
cooperation. There is a need to indicate the sources, forms and advantag-

cooperation in tourist destinations. To achieve this aim, the tourist coop-

ła, Ustroń
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economics, claim that social relationships minimally affect the eco-
nomic transactions or even cause the ineffectiveness of  these transac-



tions (Peterson and Rajan, 1994). However, other researchers (includ-

as long as economic models are analyzed without connections to social 

to other research areas, including such disciplines as: management (Dacin 

-

-

-

many costs on the side of  the actor.

-

 Thirdly, units with which the 

 and not to discourage partners 

-
portunism 

relations may constitute an important source of  awards and punish-

an individual’s connections is conveyed.  
-

-
-



-

-

-

-

For that reason, it is indicated that it is optimal for a given enter-

them may differ depending on the region or sector. 
Admittedly, in the literature, the importance of  informal social sys-

-

into account the role of  social aspects, it is surprising that the social con-

-

( -

small and medium enterprises (Ritchie, Ritchie, 2002), or the asymmetry 
of  power and authority (

development planning of  tourist destinations with the participation 



of  the local community and the local institutions – the so-called com-
munity planning which is also applied in the literature on tourism (es-
pecially at the end of  the 1990s) -

-

Literature on cooperation, also in tourism, applies to the so-called 
-

ciples, written mostly in the form of  contract agreements and the in-
-

connect entities cooperating in tourist destinations. As a result of  the 
conducted research, the author concludes that in tourist destinations, 
actors cooperate with one another independently from formal, pro-
fessional and political ties. Their cooperation occurs on the grounds 

-
-

entity functions.

-
ation with the local environment resulting from it, the entrepreneurs 



-

through one’s own long-standing effort) and had various implications 
for the conducted economic activity. It also showed that the interper-

-
ing accepted and of  learning local rules. 

-

among the managers of  hotels helped them defend themselves against 
price wars – the more coherent the given group of  friends among the 

analysis was utilized, as it represented the most appropriate method to 

-

-
-

In this study a multiple case study methodology was used. It pre-
-
-

ń and Wisła – was selected. The region 

-

mountain landscape, it has many anthropological tourist attractions. 



to cooperation in the private sector in Wisła. The aim of  this second 

analyzed different forms of  tourist cooperation in the chosen region. 

municipal authorities. Its aim was to promote the region as attractive 

ń, aimed at 

the third one, fundamental during the research conducted in 2013, was 
ł

-
vidual partners – were analyzed. 

-
er used an unconstrained in-depth interview with an open list of  in-
formation needs. 

factors stimulating and hindering this cooperation are. 

indicate other potential interlocutors). To increase the level of  validity, 

-
ument analysis (legal acts, documents of  the local governments, part-
nership documents – strategies, reports, etc.) were also performed. 

during the interviews. 

-
-

-
dation with complementary services, tourist attractions, souvenirs, in-



The remaining interviewees were representatives of  non-governmental 

involved in the tourism development in the region. The interviews were 

Thus, this issue was deepened in the second stage of  the research 
ła Tourist Organi-

Wisł
enterprises – directly or indirectly serving tourists (accommodation, ca-

-

-

-

To justify the inclusion of  each unit into a category, its properties were 

The last step was the interpretation of  the results supported with the 

The research showed that entering into various forms of  coop-

fact that they cooperated, sometimes they were associated in the same 

-
cilitated entering into cooperation. 

-

ł ł



-

tourists in Wisł -
cess of  inviting potential partners to cooperation: 

ł

-
ties with good reputation, with which the initiators of  organizations 
maintained personal contact. 

It allowed fostering the process of  informing and gathering part-
-

preneurs with good reputation to cooperation).

religious ties, since for some interviewees from Wisł
that potential partners shared the same faith as they did: 

contacts with entities from the municipality or the region were, for them, 
-



-
-

ones connected to cooperation and oriented to gain individual eco-

to them, these decisions – from the point of  view of  their individual 

in the local environment and the perspective of  long-term functioning 
in this environment, one could not regard these decisions as appropri-

-
ated in one of  the researched municipalities: 

ones connected with cooperation. The fears of  loss of  good reputa-
-

ed the entrepreneurs’ decisions, setting different criteria for rationality 



-

or were going to start families here and they wanted their family to 

economic development of  the municipality and region. Therefore they 

supporting this development.
On the other hand, the representative of  one of  the ropes courses 

in the region stressed that the functioning of  the course in the mu-
nicipality stimulates engaging into various forms of  events, even the 

the municipal authorities:

The interviewee stressed that maintaining good contacts with lo-

With regard to it, the interviewees stated that the participation in 

Tourism Organizations, favored forming relationships, e.g. with local 
-

portant for the given entrepreneur: 



-
-

neously stressed that one of  the methods of  stimulating cooperation 
-

tween the entrepreneurs: 

-
-

ple, people who professed faith other than evangelical (which refers to 
a great part of  the local society in Wisła) indicated that for that reason, 

ła, they felt iso-

ł

-

-

hindered, according to numerous interviewees, the access of  people 

-
ła as well:

ł



-

the people who had comparison in conducting economic activity in 

the researched ones: 

-

these municipalities, including the strong need of  private enterprises, 
ń, for the authorities to formally join 

the unwillingness of  one of  the mayors, caused, for some time, ten-

mentioned municipalities.  

The research allowed to achievement of  the aim of  this article, which                      

-
es. Firstly, it results from the research that there are numerous sources of  

-

-



-

entering into the process of  cooperation in tourism (the selection of  
partners is connected to the lower cost of  searching for them, the lower 

-
-

the willingness to act for the municipality where the given interlocutor 

-
ships with the municipality authorities and other enterprises, and this 

for themselves to conduct an economic activity in a given municipality.                                                

However, the research showed that similarly to other areas of  econ-

-

is particularly characteristic of  small municipalities such as the ones 
-



Table 1: The role of  embeddedness in tourist region cooperation 

The positive role of  embeddedness

-
erate the process of  informing and collecting partners and lowered the costs connected 

-
-

ities.

The willingness to maintain good contacts and to remain trustworthy constituted the pro-
-

The entrepreneurs’ cooperation decisions oriented to achieve individual economic prof-

-

The negative role of  embeddedness 

-

Wisła, people of  a different religion than evangelical faith often indicated that they felt 

-
cy were selected as cooperation partners. 

-

of  a practical nature. From the point of  view of  cooperation, which 

to the whole region, it is important to maintain personal relationships 
-

-
-

-



-

-

The conducted research allows as well to indicate the directions of  
future analyses in the scope of  cooperation in tourism. One ought to 

-

of  relationships. Firstly, due to the fact that proper data is, in this case, 

-
nating stream, which assumes the atomization of  actors. Thus, their 

-

However, the conducted research has some limitations. Among the 
most important ones, one should indicate: the sample, which is not 

given region and of  the current situation in this region) and the fact 

that the time the interviewees had at their disposal was limited. How-
-
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