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ABSTRACT : 

-

-
zation, also providing an approach to the policy of  local authorities or to strategic patronage 
options of  companies, enhancing opportunities to promote prestigious images of  institu-
tions, groups and professionals, as well as the places that host them. There isn’t a common or 

-
-

ism development. Keywords

RESUMEN: 

-

-

-

-
-

stituciones, grupos y profesionales prestigiados, así como de los locales donde los festivales 

tiene sus particularidades. Este estudio se centra precisamente en un festival organizado en el 
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Palabras clave: eventos, 

RESUMO: 

-
-
-

-
, 

o desenvolvimento turístico local. Palavras-chave:

Tourism is a growing major industry compared with the other world 
economy sectors and essentially present in all countries of  the world 

cit in Oliveira, 2001).

entertainment and other services, tourism is a structuring element of  

th century, Papatheodorou (1999) mentioned that 

and tourism industry is one of  the greatest individual employers, and, 

-
-

regional - economy, and, additionally, promotes the creation of  direct 

Portuguese economy, having continued to develop in all activity indi-
cators. The touristic activity performance has shown more interesting 

-
economic terms, the Tourism sector is still a strategic one to Portugal. 

-



119

-
nomic development engine, and several authors mention that on the 
one hand, tourism leads to economic transactions and additional in-

visitors’ purchasing of  products from the receiving region, as well as 

other way. On the other hand, this activity implies investment which, in 
-
-

the touristic development of  the area (namely due to size issues), favor 

cit in Vareiro, 2008).

-
pitality relationships), starts from a historical inheritance (architectural 

-

 Vareiro, 2008).

-
thor also indicates that it is necessary that they are planned, arranged, 

perspective conducted when approaching hospitality.

-

-
-

tion, restaurants, travel agencies). Holding events in a municipality can, 
-
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-
nities, planning involves many actions, participants and several levels 

 Therefore, an event 

cit in 

choose to concentrate those initiatives and performances in certain pe-

et al

-

apart from the time in which they are held, changing them into vehi-
-

do, 2001 cit in

(Richards & Wilson, 2004).
-

et al., 2003 cit in

-
-

in local production, it represents a potential touristic development at 
-

these products with visitors (Richards, 2005).

intervention of  residents, particularly when there is a special focus on 
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since it reinforces the authenticity and the identity of  the place where 
et al., 2003 cit in -

-

income (Richards, 2005 cit in Fernandes, 2011, p. 103).

cit in

cit in

Therefore, it is easy to conclude it is a product of  high value and should 

technological innovations, releases related to their area of  operation, 

emotions.
-

implications of  holding these events at touristic level are often un-

et al et al., 2003 

to achieve the following goals: they meet the local needs of  local lei-

-
-

-

-
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-

changes which have occurred in our country over the past decades and 
have casted culture to the centre of  political, social and even economic 

-

heterogeneous. And although presentation and performance circuits 
are already organized at national or international levels, they always 
depend on time, space, operators and local or localized consumers in 

-

intense cultural offer, concentrated in limited space and time, and as-
sume two fundamental forms: the organization of  multifaceted parties 

regular occurrence, often denominated as festivals ( ).
Festivals favor the congregation of  creators and producers’ wills to-

-

-
ganization which serves the efforts of  those who dedicate themselves 

the cultural sphere and of  programming in specialized areas, of  lim-

authorities or to strategic options of  patronage from companies, en-
hancing opportunities to promote prestigious images of  institutions, 
groups and professionals, as well as of  the locals who receive them 
(cities, municipalities, landscapes) or the institutions which support or 
patronize them ( ).
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and festivals, as each of  them has its own peculiarities. There are festi-
-

gional, national or international reach, an entertaining or an educative 

cit in Rivero, 2009, p. 13).

(2005 cit in
which, contrary to other concerts, are manifestations in which music 
is part of  culture. -

-
scends the purely musical sphere, showing several aspects which char-

cit in

  

which distinguishes it do not come out as something against rules or as 
-

ly entered the top of  charts worldwide, although they are considered 
-

-
lic emotion demonstrations is seen within modern society (Wouters, 

cit in

of  production and consumption, deleting individuality in this process 
cit in
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sound aesthetics, moves in a different world, in a more limited group 

greatest music phenomena in the industry has emerged, such as the 

-
cess and media attention are used as popularity indicators, then Heavy 

, 
th place in the 

-

-

-

-
 have always considered it had something to say ( ).

-
ence which, most of  the times, is superimposed on music, as opposed 

-

-
sic, in the lyrics of  

1
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-
, lit-

erally 

cit in

and faster (
-

cit in

lie in four areas: music structure and elements of  recording production, 

dimension. In his vast study on the topic, Weinstein (1991, 2000) has 
-

-

-

-

showing a strong desire for the products offered. The size of  a mar-

-



-
-

cit 
in

-
-

-
imity of  the railway station to the festival venue. One can also get to 

-

Following the interview with Tiago Veiga, one of  the organization 

more resident people visiting the festival, and their support concern-
-
-

needed for the 2013 edition was €100.000,00 (one hundred thousand 

-

for the artists’ cachets.



As far as the human resources are concerned, the organization had 
specialized staff, such as sound and light technicians, stage managers, 

-

-

-
-

world, resulting in a series of  partnerships with other European fes-
tivals of  similar dimension, thus attracting more and more investors, 
especially in the form of  sponsorship, although it is not always easy to 

-
sonicult, Ltd, which is dedicated to providing support services to per-
forming arts, particularly technicians, and also the hire of  sound and 

-
-

relationship with the local touristic development.
For this purpose, we used a model of  analysis of  economic im-

-

authors, adopting this model allows tourism professionals to use it in 

The model shows that residents of  a community pay funds to their 
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-
ment of  a facility. The event or facility attracts nonresident visitors who 

event or facility that they visit. This new money from outside of  the 

and they receive the return on their investment in the form of  new 
-

-

-

-
ing or increasing resources allocated to it. In these circumstances, there 
is a temptation to manipulate the procedures to strengthen the case. To 
avoid the useful tool of  economic impact analysis falling into disrepute, 

-

town and whose primary motivation for visiting is to attend the event, or 

other features, and those who chose to go to the event instead of  doing 
-

that result in level of  residents’ personal incomes in the community and 
-

a careful interpretation of  employment multiplier measures. 

-
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effective calculation of  touristic multipliers, avoiding the use of  other el-
ements which would naturally have wrongful implications on the results.

-
-

As for the residence place of  the Portuguese, we see that most of  them 
-

-

The universe of  1.252 people are categorized as Out-of-Towners 

-
-

As a reference, since the procedure is the same to all categories 



130

-

Thus, concerning the multiplier on sales, we predict a total impact of  
-

-
dred and ninety-two Euros and eighty-four cents).

show that the economic effect on the community’s income is estimat-

Table 1: Total direct expenditures

Per Person, per Day Total Direct Expenditures

Item Out-of-Towners Extended Stayers Out-of-Towners Extended Stayers

0,11 0,00 0,00

Retail shopping 1,81

1,02 1,21 14,52

1,82

0,10 0,00 125,20 0,00

0,02 325,52 0,24

Total 10,19
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Table 2: Economic impact of  out-of-town visitors and extended 
stayers on sales and personal income

Impact on
Sales

Impact on 
Personal Income

Item Out-of-Towners Extended Stayers Out-of-Towners Extended Stayers

3,44

234,12 0,00 0,00

Retail shopping 3.852,40 1,21

0,99

212,84 0,00 0,00

553,38 0,41 19,53 0,01

Total 184,82

-

-

income, as this factor is of  utmost importance to the community, thus 
prevailing over the other indicator, which is economic impact on sales, 

Although the estimated value on income is mostly lower than the 
one on sales, review of  literature shows that it is more valued, as it is 

These indicators can set a standard in which the performance of  

a useful tool to cultural planning. 

-
positions. Hence, enrichment and development of  tourism profes-
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in this study.
It is also noted that touristic development is usually associated with 

-

-
munity’s individual and collective efforts, which is in its essence music 

enough motivation, giving place to multiculturalism, approaching gen-
erations and stirring local development.

of  the festival economic impacts with local touristic development, it is 

the diversity of  countries where they come from, the organization’s rev-
-

tic activity, which, on the other hand, leads to economic development.
-
-

-
cial, cultural and environmental level. In practice, a prevailing aspect 

-

the reduction of  seasonality in the touristic area where it is inserted, as well as 

cias Sociais
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