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ABSTRACT: -
cess of  tourist imagination, rural locations are viewed and consumed through multiple social 

years, it is then questioned if  the type of  visitor to the site alters when a Hollywood movie is 

-

-
ion. Keywords: Dartmoor, Rural, Motivation, , Tourism.

INTRODUCTION 

Dartmoor National Park is situated in the Southwest of  England 

manage.  But to manage tourism effectively, it is important to under-

-
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Park Authority to capture, market towards, and manage the tourist im-
agination in the most effective manner.  

-

consumed, it is argued that when most visitors think of  the moor, they 
-

fer to as ‘the world famous tors’.  These tors include Haytor, the most 

third character in 

are changing as a consequence of  new representations and, with it, the 

it is important to determine the long-term impacts of  such represen-
tations and image formation.  Therefore, the motivations of  visitors 
to Dartmoor 
to comprehend the nature of  rural tourism which takes place, as ru-

Image 1: Haytor, Dartmoor National Park

To determine visitors’ motivation for travelling to Dartmoor, the 
paper will discuss a range of  issues associated with imagination and 

Dartmoor is as a location, the general themes of  rurality and the rural 
-
-

ties undertaken whilst on site.  Finally, the role of  cultural constructs 
-

et al. 
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Rurality and the rural visitor

Just how rural is the Dartmoor National Park?  The ‘principal mo-

-

-

learned perceptions of  that which represents rurality and which are, 

-

-

Tor.  The novel itself  contains several references to the Hound of  the 
Baskervilles, ‘with escaped convicts, naturalists and even a reference to 

of  Dartmoor has changed over time, with people no longer viewing 
-

litera-

place where ‘there was nothing picturesque nor, though wild and rug-
-

local traditions for local communities.  
To manage tourism effectively, and maintain the purpose of  the 

moor, it is important to understand the nature of  tourism activity which 
takes place on the moor, the type of  tourists who visit, and appreciate 
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Rural tourism and motivation

-
ism is ‘a discrete activity with distinct characteristics which may vary 

that rural tourism is a tourism activity, isolated to the moor.  Howev-

-
-
-

pass a range of  different activities which are undertaken on the moor, 

A seminal source, in terms of  understanding rural tourism, is Bram-

-
-
-

-
gard to eastern Canada, concluding that partnerships are a key com-

Dartmoor Tourist Association ‘joined forces with West Devon Bor-
ough Council, Dartmoor National Park Authority and The Duchy of  

-

-

-

of  visitors come to enjoy the scenery and landscape, which makes this 

-
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and in particular the Dartmoor visitor.  
-

nated survey of  visitors to each of  the English and Welsh National 

the type of  visitor who would have once visited Dartmoor.  Dur-

which mainly consisted of  families.  The main purpose for visiting 

-
-
-

have provoked the tourist imagination, as may have the 2006 airing 
-
-

By its nature, it suggests a diversity of  world views and, yet, it is re-

-

-

, -
structs associated with Dartmoor in more detail. 
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Image 2: A view from Haytor, Dartmoor National Park

Cultural constructs of  the moor arise through literary representa-

Holmes’ adventures in Sir Arthur Conan Doyle’s 
ervilles

in this particular Sherlock Holmes case. 
Of  course, it is almost certainly the celluloid portrayal that accounts 

-

More recently, Dartmoor has also provided the locations for the 

-

a ‘must-see’, thanks to the release of  

never said when the original children’s novel  was released 
-
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Films induce viewers to visit what they have seen on the screen 
-
-

O’Connor 

years, due to increasing time dedicated to watching television, greater 

-
ages are formed through informal sources of  information, knowledge 

-

-
tion actively involves the imagination. 

-
ral visitor to Dartmoor changed?  To determine this, primary research 
was undertaken on the moor, following the release of   the 

research is to identify the type of  visitor who now visits Dartmoor, 
and to determine their primary motivation, to determine if  there is 

. Furthermore, the research 

visitor survey.

-

-

Down, all of  which are some of  Dartmoor National Park’s many at-
tractions.  Finally, Ditsworthy Warren was used as a key location in 
the movie 

of  visitation to Dartmoor.    
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The study adopted a quantitative approach towards data collec-

-

-

-
-

gestions, and a series of  frequency, descriptive, and chi-square tests 
were performed to determine the key characteristics of  visitors, and 
their motivation for visiting Dartmoor.   

Image 3: The next-to-pass sampling method at Haytor

-

-

were manipulated to guarantee validity in all tests.  Furthermore, it is 
-

ated at Haytor, one of  Dartmoor’s main trademarks. This was not in-

was visited four times for the same duration.  The high response rate 

found and counted for data collection.  The rationale is that Haytor is 

are located at the lower car park on the main road and that the tor is 
infamous with the imagination associated with Dartmoor.
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Image 4: The Haytor                   
Visitor Centre

Image 5: The Haytor                   
Visitor Centre

the individuals who travel to Dartmoor.  Therefore, the questionnaire 

within their visit and the aspirations of  visitors to consume other sites 

-
age respondent age of  45. The majority of  respondents were married. 

-



Personal characteristic Frequency Percentage

Male
Female

56
30

65.1

Age
35 and under
36-45
46-55
56 and over

25
20
20
21

23.3
23.2
24.4

Marital status
Single
Married
Divorced
Widow 

2

32.6

2.3

A Levels
BTEC
Degree
Higher Degree

7
25
4
6
35

4.7
7.0
40.7
10.5

Occupation
A
B
C1
C2
D
E

6
14
14
21
5
26

7
16.3
16.3
24.4

30.2

Permanent residence

Plymouth

West Devon
Rest of  Devon
Outside of  Devon

2
2
14
5
6
27
30

2.3
2.3
16.3

7.0
31.4

viewed 
 attract-

-



-

 
Image 6: The sale of  War Horse, the novel,                                                  

at the DNPA Princetown Visitor Centre

 
Image 7: The sale of  War Horse, a walking                                         

guide at the DNPA Princetown Visitor Centre

With regards to the celluloid portrayal of  Dartmoor, it was found 
, were also more likely 

process of  tourists who are not otherwise familiar with the local area.  
 

-

-
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the low response rates.

Table 2: The War Horse connection

War Horse variables Frequency Percentage

Read the War Horse Book 26 30.2

Seen the War Horse Play 0 0

Watched the War Horse Film 54

to visit Dartmoor
4 4.7

Consumed the DNPA material on War Horse 32 37.2

Table 3: Valid chi-squared test, with no association

Independent variable Dependent variable Asymp. Sig.

The reason for visiting 0.751

Used information to plan the visit

Who the respondent travelled with

Respondent staying overnight 0.524

The reason for visiting 0.107

Used information to plan the visit

Who the respondent travelled with 0.067

Respondent staying overnight 0.754

In terms of  occupation, the majority of  respondents were drawn from 
C2 and E groups.  This is different to previous studies, as usually visitors 

retired individuals as well as those unemployed and state-dependant, and 
the Dartmoor visitors in this group were principally retired. 

The main activity undertaken whilst on Dartmoor was walking 

-

-
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-
ing undertaken on peak days in the months of  May, August, and No-

However, it may represent the change in fashion, with a decline of  un-

The three main motivations for visiting Dartmoor were taking part 

-
 their visi-

tation.  This assumption is made due to the rurality of  the location 

-
-

ducted research to help plan their visit.  From those who had access 

of  the image formation process.  Unsurprisingly, those who were vis-

New visitors were, therefore, more inclined to search for informa-
tion 
to the main reason for the visit and the main activity undertaken when 

-
-

CONCLUSION 

The aims of  this paper were to identify the type of  visitors who vis-
ited Dartmoor during 2012 and to determine their primary motivation 
for visiting, to see if  there is evidence of  a changing imagination of  

. Furthermore, the research 
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aimed to determine if  the type of  visitor had distinctively changed 

-

-
prising given that data was collected out-of-season. For these visitors, 
Dartmoor is perceived as a ‘must-see’ sight, despite their limited in-
formation search  to their visit. Still, the modern visitor still par-

would require further research.  
Evidently, there were multiple motivations for visits. However, it 

watched 
the motion picture had reached a wider audience.  Fittingly, the con-

making process of  the visitor, who was not otherwise familiar with the 
-

formation on the  connection.  However, if  this is as a result 

-

-
ing perceptions of  place, and the decision to travel.  Further research 
is required, and if  undertaken, the high cost of  acquiring respondents, 

-
sidered.  This is imperative to acquire larger samples more effectively.
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