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ABSTRACT.  The aim of  this research was to relate the two very different sectors of  agri-
FXOWXUH�DQG�WRXULVP�WKURXJK�D�VWXG\�RI �WKH�SHUFHSWLRQV�KHOG�E\�D�VSHFLÀF�JURXS�RI �IDUPHUV�
in the Catalonian region of  Alt Empordà (NE Spain). This group consisted of  farmers who-
VH�IDUPV�ZHUH�UHJLVWHUHG�LQ�WKH�RIÀFLDO�RUJDQLF�IDUP�UHJLVWHU�LQ�&DWDORQLD��ZKLOVW�VHOHFWLRQ�RI �
the study area was directly based on the fact that this region constitutes the heart of  the Costa 
Brava tourist area, one of  the most emblematic territorial brand in the whole of  Spain owing 
both to the number of  visitors it receives and its long tradition in the tourism sector.  Throu-
gh semi-structured personal interviews focusing on a series of  territorial issues, we aimed: a) 
to determine the current opinion held by representatives of  this group of  the phenomenon 
of  tourism, b) to determine whether these actors think that rural tourism affects their farms 
and in what way; c) to ascertain whether these producers consider their production process 
a tourism resource, and d) to investigate the possibility of  combining their current farming 
operation with an agritourism business. The answers to these questions were manifold, and 
ranged across the spectrum from those who were extremely critical and skeptical of  the phe-
QRPHQRQ�DQG�LWV�SULQFLSDO�DFWRUV��WR�WKRVH�ZKR�KDG�DOUHDG\�EHJXQ�WR�WDNH�WKH�ÀUVW�VWHSV�WRZDU-
ds combining both activities. Keywords Organic farmers, perception, tourism, Costa Brava.

RESUMEN. El presente trabajo pretende vincular dos sectores diferenciados como son el 
DJUDULR�\�HO�WXUtVWLFR�D�WUDYpV�GHO�HVWXGLR�GH�OD�SHUFHSFLyQ�TXH�WLHQH�XQ�GHWHUPLQDGR�FROHFWLYR�
de agricultores en la comarca catalana del Alt Empordà (NE de España). El colectivo referido 
HV�HO�GH�ORV�DJULFXOWRUHV�\�JDQDGHURV�TXH�WLHQHQ�VXV�H[SORWDFLRQHV�LQVFULWDV�HQ�HO�UHJLVWUR�RÀ-
FLDO�GH�OD�DJULFXOWXUD�HFROyJLFD�GH�&DWDOXxD��\�OD�HOHFFLyQ�GHO�PDUFR�WHUULWRULDO�HVWi�YLQFXODGD�
GLUHFWDPHQWH�FRQ�HO�KHFKR�GH�TXH�HVWD�FRPDUFD�HV�HO�FRUD]yQ�GH�OD�PDUFD�WXUtVWLFD�Costa Bra-
va��XQD�GH�ODV�PiV�HPEOHPiWLFDV�GHO�FRQMXQWR�GH�(VSDxD�SRU�Q~PHUR�GH�YLVLWDQWHV�\�SRU�WUD-
GLFLyQ� $�WUDYpV�GH�XQD�HQWUHYLVWD�SHUVRQDOL]DGD�VHPLHVWUXFWXUDGD�TXH�WUDWDED�XQ�FRQMXQWR�GH�
WHPDV�WHUULWRULDOHV�VH�SUHWHQGLy��D��FRQRFHU�OD�RSLQLyQ�TXH�OHV�PHUHFH�HO�IHQyPHQR�GHO�WXULV-
mo a los representantes de ese colectivo; b) saber si esos actores piensan que el turismo rural 
LQÁX\H�HQ�VXV�H[SORWDFLRQHV�\�HQ�TXp�PDQHUD��F��DYHULJXDU�VL�HVRV�SURGXFWRUHV�FRQVLGHUDQ�VXV�
producciones como un recurso turístico; y, d) indagar acerca de la posibilidad de compatibi-
OL]DU�VX�H[SORWDFLyQ�DFWXDO�FRQ�XQ�QHJRFLR�GH�DJURWXULVPR��/DV�UHVSXHVWDV�D�HVWDV�SUHJXQWDV�
IXHURQ�P~OWLSOHV�\�DEDUFDURQ�WRGRV�ORV�HVSHFWURV�GHVGH�ORV�PiV�FUtWLFRV�\�HVFpSWLFRV�FRQ�HO�
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IHQyPHQR�\�VXV�SURWDJRQLVWDV��KDVWD�ORV�TXH�\D�KDEtDQ�FRPHQ]DGR�D�GDU�ORV�SULPHURV�SDVRV�
para compatibilizar ambas actividades. Palabras clave. $JULFXOWRUHV�HFROyJLFRV��SHUFHSFLyQ��
turismo, Costa Brava.

RESUMO. O presente trabalho pretende interligar dois sectores diferenciados – agricultu-
UD�H�WXULVPR�²�DWUDYpV�GR�HVWXGR�GDV�SHUFHo}HV�YHLFXODGDV�SRU�XP�FROHWLYR�GH�DJULFXOWRUHV�GR�
concelho catalão de Alt Empordà��1(�GH�(VSDQKD���2�FROHWLYR�UHIHULGR�p�R�GRV�DJULFXOWRUHV�
H�JDQDGHLURV�TXH�SRVVXHP�DV�VXDV�H[SORUDo}HV�LQVFULWDV�QR�UHJLVWR�RÀFLDO�GD�DJULFXOWXUD�HFR-
OyJLFD�GD�&DWDOXQKD��H�D�HVFROKD�GHVWD�XQLGDGH�WHUULWRULDO�HVWi�GLUHWDPHQWH�UHODFLRQDGD�FRP�R�
IDFWR�GH�TXH�HVWH�FRQFHOKR�VHU�R�FRUDomR�GD�PDUFD�WXUtVWLFD�Costa Brava, uma das mais emble-
PiWLFDV�GH�(VSDQKD�SHOD�VXD�WUDGLomR�H�Q~PHUR�GH�YLVLWDQWHV� $WUDYpV�GH�XPD�HQWUHYLVWD�SHU-
sonalizada semi-estruturada, centradas num conjunto de temas territoriais, pretendeu-se: a) 
FRQKHFHU�D�RSLQLmR�GRV�DJULFXOWRUHV�H�JDQDGHLURV�VREUH�R�IHQyPHQR�GR�WXULVPR��E��VDEHU�VH�
HVVHV�DWRUHV�SHQVDP�TXH�R�WXULVPR�UXUDO�WHP�LQÁXrQFLD�QDV�VXDV�H[SORUDo}HV�H�GH�TXH�PDQHLUD��
F��DYHULJXDU�VH�HVVHV�SURGXWRUHV�FRQVLGHUDP�DV�VXDV�SURGXo}HV�FRPR�XP�UHFXUVR�WXUtVWLFR��H��
G��LQGDJDU�DFHUFD�GD�SRVVLELOLGDGH�GH�FRPSDWLELOL]DUHP�D�VXD�H[SORUDomR�DWXDO�FRP�XP�QHJy-
FLR�GH�DJURWXULVPR��$V�UHVSRVWDV�D�HVWDV�SUHJXQWDV�IRUDP�GLYHUVLÀFDGDV�H�DEDUFDUDP�WRGRV�R�
HVSHWUR��GHVGH�DV�PDLV�FUtWLFDV�H�VpWLFDV�IDFH�DR�IHQyPHQR�H�VHXV�SURWDJRQLVWDV��DWp�DRV�TXH�Mi�
FRPHoDUDP�D�GDU�RV�SULPHLURV�SDVVRV�SDUD�FRPSDWLELOL]DU�DV�GXDV�DWLYLGDGHV��Palavras chave. 
$JULFXOWRUHV�HFROyJLFRV��SHUFHomR��WXULVPR��&RVWD�%UDYD�

INTRODUCTION

In this study, we attempted to link two a priori separate worlds; ag-
ULFXOWXUH�� DQG�PRUH� VSHFLÀFDOO\��RUJDQLF� IDUPLQJ�� DQG� WRXULVP� LQ� DQ�
intensely anthropized area, represented in this case by the Catalan re-
gion of  Alt Empordà, a benchmark space within the Costa Brava tourist 
resort, one of  the most internationally famous tourism regions of  all 
Spain.  Before entering into the main subject of  this paper, it should 
be noted that within the context of  European countries, Spain has 
the most declared organic agricultural land, with over 1,650,000 hect-
ares (Spanish Ministry of  Agriculture, 2011) devoted to this mode of  
production. At  the same time, Spain is second only to France in the 
number of  international tourists received, with more with more than 
52 million in 2010 (UNWTO, 2011), and is also the country which re-
ceives the most income from this activity. 
7KLV�SDSHU�LV�RUJDQL]HG�DV�IROORZV��ÀUVW��ZH�SUHVHQW�DQ�LQWURGXFWLRQ�

focusing on the link between agriculture and tourism, followed by a 
schematic description of  the main geographical characteristics of  this 
region, so attractive from a tourism point of  view. Next, we will give 
a brief  explanation of  the phenomenon of  organic farming in terms 
RI �LWV�WHUULWRULDO�VLJQLÀFDQFH�LQ�WKH�VWXG\�DUHD��7KLV�LQIRUPDWLRQ�LV�FRQ-
textualized at local, regional and country level in an attempt to demon-
strate the growing importance of  an economic sector that is of  great 
WHUULWRULDO�VLJQLÀFDQFH��,Q�WKH�IROORZLQJ�VHFWLRQ��D�GHVFULSWLRQ�RI �WRXU-
ism in the   study area is given, demonstrating that this is not an isolated 
SKHQRPHQRQ�LQ�WKH�SUHVHQW�FRQÀJXUDWLRQ�RI �WKH�UHJLRQ��EXW�RQ�WKH�
contrary, is the principal socioeconomic activity. In the main section 
RI �WKLV�DUWLFOH��ZH�UHSRUW�WKH�UHVXOWV�REWDLQHG�IURP�ÀHOGZRUN�FRQGXFW-
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ed with organic farmers concerning their perspectives and views on 
tourism. Lastly, we will present the conclusions drawn from this study. 

The relationship between tourism and agriculture is not new. For 
several years now, these two sectors have competed for use of  land in 
rural areas with a highly attractive landscape. The mode of  tourism 
known as agritourism1, which could be considered one of  the positive 
examples of  a marriage between both sectors (Telfer & Wall, 1996), 
ÀUVW�HPHUJHG�DV�D�QRWDEOH�SKHQRPHQRQ�LQ�(XURSH�LQ�WKH�GHFDGH�RI �WKH�
70s (Bourlet, 2002), although similar practices in nineteenth century 
Britain may be considered pioneering experiences, and was eventual-
ly consolidated under the general umbrella known as rural tourism in 
the 90’s. Indeed, the forms of  tourism encompassed within the con-
cept of  rural tourism, of  which agritourism is just one, have for some 
time constituted one of  the cornerstones of  Rural Development poli-
cies promoted for and by the EU. These policies can be understood 
in the context of  a process of  change in which European rural soci-
eties have moved from a traditional pre-productivist model to indus-
trial productivism and from this latter to postproductivism, leading to 
the introduction of  multifunctionality and the tertiary sector in rural 
areas (Bielza, 1999). In addition, agritourism is sometimes viewed as a 
means of  revitalizing marginal areas from an economic point of  view, 
although its success is conditioned by factors of  access to the mar-
ket and the inherent characteristics of  the agricultural business (Jafari, 
2002). In this respect, it could be said that agritourism, in addition to 
EHLQJ�VHHQ�DV�DQ�RSSRUWXQLW\�IRU�GLYHUVLÀFDWLRQ�LQ�DJULFXOWXUH��FDQ�DOVR�
be interpreted as an experience associated with the concept of  entre-
preneurship in rural areas (Polovitz Nickerson, Black & McCool, 2001).

For the consolidation of  agritourism, the following conditions must 
be met (Kasparek, 2004):

The existence of  a largely natural landscape or a cultural landscape 
comprising small, well structured spaces;

In addition to the beauty of  the landscape, other attractions such as 
those of  a cultural, historic or natural history nature must also be present;

The location must be easily accessible, possessing good connections 
with the principal transportation routes;

Certain infrastructures (transport, accommodation, restaurants, etc.) 
must be available;

Political stability in the region is a fundamental prerequisite;
The acceptance of  such initiatives among the local population is essential. 
Indisputably, all of  these conditions are met in the region of  Alt 

Empordà, as will be seen from the geographical description given in 
the following section.  



14 HOW DO ORGANIC FARMERS VIEW TOURISM

The main geographical characteristics of  Alt Empordà
The Alt Empordà district is located in the northeast corner of  the 

Autonomous Community of  Catalonia, in north eastern Spain.   It 
covers a surface area of  1357 km2, bordering France to the north and 
two other Catalan regions, the Garrotxa and Pla de l’Estany, to the west. 
To the east it forms the northern half  of  the Costa Brava tourist area, 
bounded by the Mediterranean Sea, while its neighboring districts to 
the south are Baix Empordà and Gironès (Fig.  1).

Figure1. Location of  the study area

From the physical point of  view, three main factors should be em-
phasized which together help to endow this region with a very dis-
WLQFWLYH�FKDUDFWHU���7KH�ÀUVW�RI �WKHVH�LV�WKH�PRXQWDLQRXV�WHUUDLQ�WR�WKH�
north and west forming part of  the Pyrenean foothills, which extend 
as far as the Mediterranean Sea itself. This phenomenon is largely re-
sponsible for a coastal morphology where cliffs abound, conferring 
the basic characteristic for which this region is famed as a tourist re-
sort.  Alluvial plains predominate to the east and south, colloquially 
known as the Plana del Empordà.   And lastly, there are the areas adjoin-
ing the highest mountainous terrain in the north, traditionally known 
as the Aspres, and the rolling terrain, or Terraprims, in the southwest.  
In addition, the Muga and Fluvià Rivers, two of  the most important 
ULYHUV�LQ�WKH�&DWDODQ�0HGLWHUUDQHDQ�FRDVWDO�DUHD��ÁRZ�WKURXJK�WKLV�UH-
JLRQ��� $V� UHJDUGV�FOLPDWH�� WKH� UHJLRQ�FDQ�EH�GHÀQHG�DV�0HGLWHUUD-
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nean maritime, although with subtle distinctions in the highest parts, 
where the relief  reaches a maximum elevation of  1,443 m, and the cli-
PDWH�LQ�WKHVH�DUHDV�FRXOG�EH�GHÀQHG�DV�SUH�3\UHQHDQ�HDVWHUQ�0HGLWHU-
ranean. The summers are usually hot and dry and winters are usually 
mild, with average temperature of  just over 15 º C in the warmest ar-
eas, and 12 º C in the coldest, highest parts of  the district. Rainfall is 
irregular throughout the year, with maximum precipitation normally 
occurring in spring and autumn, and ranges from 500 mm annually in 
the far south to over 1,100 mm in the mountains to the north (Clav-
ero, Martin Vide & Raso, 1997).   From a climatic point of  view, one 
of  the most remarkable features of  Alt Empordà, and one which ex-
HUWV�D�VWURQJ�LQÁXHQFH�RQ�WKH�GLVWULFW��LV�WKH�Tramuntana, a strong wind 
from the north or north west which has traditionally conditioned the 
life of  the inhabitants there, and which is exploited for those sports 
that depend on the existence of  sustained winds.  The natural vegeta-
tion occurring as a consequence of  these climatic gradations presents 
a predominance of  Mediterranean taxa together with a fair number of  
Euro-Siberian species in transitional climate areas. 

The most noteworthy aspects of  the human geography of  the dis-
WULFW�FDQ�EH�VXPPDUL]HG�E\�D�IHZ�ÀJXUHV�UHIHUULQJ�WR�WKH�SRSXODWLRQ�
and the economy.   Thus, in 2010 the Alt Empordà district had a popu-
lation of  140,262 inhabitants (103 inhabitants/km2), 40% more than 
LQ�������DQG�����PRUH�WKDQ�LQ���������$�SUHOLPLQDU\�LQWHUSUHWDWLRQ�RI �
these data suggests that this is one of  the Catalan regions that have ex-
perienced the most demographic expansion in the last 15 years. Several 
factors help explain this, all related to the region’s scenic attractions and 
/ or socioeconomic development. The district capital of  Figueres has 
a population of  44,255 inhabitants (31% of  the district total).  

As regards the economy, the service sector is the strongest economic 
sector, representing 72.5% of  Gross Value Added (GVA), followed by 
WKH�FRQVWUXFWLRQ�VHFWRU��UHSUHVHQWLQJ��������LQGXVWU\��������DQG�ODVWO\��
agriculture (3.6%).   The proportion of  the population employed in 
WKHVH�VHFWRUV�LV�IDLUO\�VLPLODU�WR�WKH�*9$�ÀJXUHV��

Some data explaining the importance of  organic agricultural 
production in Catalonia
2UJDQLF�IDUPLQJ�LQ�&DWDORQLD�LV�D�ERRPLQJ�VHFWRU��$UPHVWR���������

Implementation in the region has not stopped its upward trend since 
GDWD�EHJDQ� WR�EH� FROOHFWHG� WRZDUGV� WKH� HQG�RI � WKH���V� �)LJ�� ����$W�
SUHVHQW��D�WRWDO�VXUIDFH�DUHD�RI ��������KD�LV�UHJLVWHUHG�ZLWK�WKH�&DWDODQ�
Council of  Organic Agricultural Production (CCEAP),   representing 
5% of  all agricultural land. 
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)LJXUH����7KH�GHYHORSPHQW�RI �FHUWLÀHG�RUJDQLF�
agricultural land (ha) in Spain (1991-2010)

Within the context of  Spain (Table 1), Catalonia is the fourth region 
in terms of  surface area registered for organic agricultural production, 
surpassed only by much larger Autonomous Community regions such as 
Andalusia, Extremadura and Castile - La Mancha. The somewhat more 
WKDQ��������KD�RI �FHUWLÀHG�RUJDQLF�DJULFXOWXUDO�SURGXFWLRQ�LQ�&DWDOR-
nia represents 5% of  total agricultural land. Just as Catalonia is notable 
for the extent of  its organic agricultural production, so too it is nota-
ble for the number of  agents involved in the processes of  production 
�RFFXS\LQJ�ÀIWK�SODFH�IRU�WKH�ZKROH�RI �6SDLQ���SURFHVVLQJ��VHFRQG���
LPSRUWDWLRQ��ÀUVW��DQG�PDUNHWLQJ��VHFRQG��RI �WKH�UHVXOWLQJ�SURGXFWV����

In terms of  the study area (Alt Empordà���WKHUH�LV�D�WRWDO�RI �������
KD�RI �FHUWLÀHG�RUJDQLF�DJULFXOWXUDO�ODQG��SULQFLSDOO\�JLYHQ�RYHU�WR�SDV-
ture, meadow and forage crops and farmed by a total of  29 producers.   
Of  these, 9 rear livestock, mainly cattle.

Schematic notes on the concept of  rural tourism and agritou-
rism in Catalonia

Focusing on the importance of  the tourism sector in the district, 
the data speak for themselves; of  the 1,199 tourist accommodation 
XQLWV�DYDLODEOH�LQ�WKH�&RVWD�%UDYD�UHVRUW������DUH�ORFDWHG�LQ�WKH�VWXG\�
area. There are 210 hotels in the district, 34 campsites and 134 rural 
tourism establishments (representing 36% of  the total tourism offer).

 In Decree 313/2006 of  25 July regulating rural tourism establish-
ments, the autonomous government of  Catalonia (Generalitat de Catalun-
ya)�HVWDEOLVKHG�LWV�RZQ�FODVVLÀFDWLRQ�RI �UXUDO�WRXULVP�DFFRPPRGDWLRQ����
consonant with the territorial reality of  the country. The Decree de-
ÀQHV�ZKDW�LV�FRQVLGHUHG�D�UXUDO�HVWDEOLVKPHQW�LQ�&DWDORQLD��´������WKRVH�
habitually providing and charging for accommodation for tourists in 
rooms or rural dwellings.” These must be located in rural areas, in or 
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outside villages of  less than 1,000 inhabitants, and must be in buildings 
constructed before 1950 which respect the architectural style of  the 
DUHD��5XUDO�WRXULVP�HVWDEOLVKPHQWV�DUH�FODVVLÀHG�LQWR�WZR�PDLQ�W\SHV��

 a)  Cases de pagès or agritourism establishments: those in which the 
owner or farmer obtains his or her income according to the standard 
criteria of  the Department of  Agriculture, Livestock and Fisheries of  
the Generalitat de Catalunya, enabling users to learn about the tasks and 
activities carried out on the farm with which they are associated. 

b) Rural accommodation: those in which the owner is not required 
to obtain his or her income from agriculture; however, depending on 
the model,  residence in the house or district in question may be a re-
quirement.

Table 1: Size and number of  organic farms in Spain (2010)

Organic Farming
Surface Area (ha)

Number of
organic farms

Organic surface
area/organic farms (ha)

Andalusia ������� 9,923 �����

Aragon 70,440 757 93.05

Asturias ������ ��� 52.54

Balearic Islands ������ 501 �����

Canary Islands 3,669 746 4.91

Cantabria 6,260 ��� 42.30

Castile-La Mancha 259,419 4,730 �����

&DVWLOH�DQG�/HyQ 26,356 ��� 71.62

Catalonia ������ 1,247 66.97

Extremadura 95,417 3,603 �����

Galicia 14,163 ��� 29.26

Madrid 6,355 214 29.70

Murcia ������ 2,272 27.02

Navarre 30,771 ��� 52.51

La Rioja ����� 234 36.50

The Basque Country 1,770 251 7.05

A.C. of  Valencia ������ 1,465 �����

TOTAL SPAIN ��������� ������ 59.22

In Catalonia today (Catalan Institute of  Statistics, 2011), the number 
RI �UXUDO�HVWDEOLVKPHQWV�DPRXQWV�WR��������D�QRW�LQFRQVLGHUDEOH�ÀJXUH�
FRPSDUHG�WR�WKH�VDPH�ÀJXUH�WZHQW\�\HDUV�HDUOLHU��LQ�������ZKHQ�RQO\�
109 establishments were declared as such.  Thus, it can be stated that 
during this period there has been a veritable explosion of  the phenom-
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enon in Catalonia (Cors, 2010b).  It was between 2000 and 2006 that 
this remarkable increase occurred, caused by widespread registration 
on the scheme of  owners in the districts surrounding Girona, includ-
ing most of  those involved in this activity in the area of  Alt Empordà.  
It is in this area that distribution of  the different types of  rural accom-
modation is most balanced (Cors, 2010b). This situation is not unique 
to Empordà or Catalonia, but has also arisen in many other rural areas 
RI �6SDLQ��3XOLGR�	�&iUGHQDV���������

In the present research, as mentioned earlier, stakeholders in the 
agricultural sector were not only asked for their views on ecological 
tourism as a phenomenon in a broad sense, but were also questioned 
about the possibility of  diversifying their agricultural business by in-
WURGXFLQJ�WKH�ÀUVW�RI �WKH�UXUDO�DFFRPPRGDWLRQ�PRGHOV�GHÀQHG�LQ�WKH�
above-mentioned legislative Decree.  

The perception of  tourism held by organic farmers in the alt 
empordà

An analysis of  the interviews reveals a variety of  opinions, some-
times contrasting, on the nature of  tourism in Alt Empordà.  In this 
section, we present the results obtained from encoding and analysis of  
the interviews conducted with selected organic agricultural producers 
in the study area.

NOTES ON METHODOLOGY
The unit of  analysis for this study was the farmer, and consequent-

ly the farm, although the objective was to identify characteristic traits 
of  the perception of  tourism in the agricultural district of  Alt Em-
pordà.  The farmers on which this study focused were administered an 
in-depth, semi-structured interview which combined open and closed 
questions, and no pre-determined time limit was set for completion.

Farmers were interviewed, their farms visited and the area was in-
spected individually and independently of  the farmers. In addition to 
providing data on the subject of  the study, these interviews with the 
farmers also yielded information concerning their attitudes and ideas 
about landscape, how the farm was managed and the history of  the 
farm and the farmer.    Once each farm had been characterized using 
a series of  general items, the subject of  the study presented here, tour-
ism, was addressed in conversation.  Fieldwork was conducted in the 
VSULQJ�RI ��������2I �WKH����SRWHQWLDO�VXEMHFWV�LGHQWLÀHG�DV�SURGXFHUV�
within the study area2, 14 participated, and these comprised the study 
sample.  All the subjects were interviewed in situ on their farms, with 
the exception of  one who attended the interview in a public building 
in the capital of  the municipality where he resided. When selecting 
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the sample, the landscape category to which the farms belonged was 
taken into consideration in order for all categories to be represented, 
as far as possible. Nevertheless, to simplify the results and guarantee 
interviewee anonymity, the landscape categories in Alt Empordà were 
reduced to three: mountains, plains (la Plana) and hills.

Interviewee characteristics  
All the farmers interviewed owned their farms, with the exception 

of  one case where the interviewee was one of  the sons of  the owner 
DQG�DQ�DFWLYH�PHPEHU�RI �WKH�IDPLO\�EXVLQHVV���,Q�WRWDO��ÀYH�ZRPHQ�
and eight men were interviewed.   On some occasions, the interview 
took place in the presence of  other family members who also worked 
on the farm.   These ended up participating in the interview, and thus 
WKUHH�PRUH�SHRSOH�FRQWULEXWHG�D�VLJQLÀFDQW�QXPEHU�RI �REVHUYDWLRQV�
which were extremely pertinent to the study.   Subjects were aged be-
tween 35 and 74.   

Most of  the interviewees were full-time farmers, although three 
reported working only part-time on their farms.   The majority prac-
ticed exclusively organic farming on their farms, although again, three 
reported maintaining some conventional production.   Three of  the 
interviewees transformed their produce on their own farms.    In gen-
eral, the majority of  the people working on the farm were family mem-
bers, although four farms also employed contracted labor on either a 
full- or part-time basis. 

Farms varied widely in size, ranging from 7 ha to over 1,000 ha, but 
the most common size was between 25 and 50 ha.   The farms pro-
duced a wide range of  products, but in general terms the most fre-
quent types of  production were forage crops, livestock (beef, sheep 
and goats), cereals, fruit and vegetables.

Tourism as perceived by organic farmers in Alt Empordà
,Q�WKLV�VHFWLRQ��ZH�SUHVHQW�WKH�UHVXOWV�RI �WKH�ÀHOG�ZRUN���7KH�VHF-

tion has been divided into four sub-sections in which we explain the 
ÀQGLQJV�RI �RXU�UHVHDUFK�

General opinion of  tourism. 

In answer to a question as generic as that with which the question-
naire on perceptions of  tourism opened, “What is your opinion of  
the phenomenon of  tourism?”, it would seem logical to expect a wide 
range of  different responses. Thus, there were some interviewees who 
immediately responded with a question of  their own: What kind of  
WRXULVP"�7KHUHIRUH��D�ÀUVW�FRQFOXVLRQ�ZDV�WKDW�D�FRQVLGHUDEOH�QXPEHU�
of  the organic farmers interviewed clearly differentiated between types 
of  tourism, or to put it another way, they had internalized a series of  
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tourism typologies. This was clearly based on two main factors. First-
ly, the social importance and an understanding of  the economic phe-
QRPHQRQ�EHKLQG�WKH�6SDQLVK�HFRQRPLF�ERRP�RYHU�WKH�ODVW�ÀIW\�\HDUV�
and, secondly, the direct experience of  the majority of  the interview-
ees, whose farms were located in the immediate hinterland of  what is 
perhaps the most scenic coastline, historically exploited by the agents 
and customers of  Spain’s sun and sand tourism model.   
2QFH�WKH�TXHVWLRQ�KDG�EHHQ�FODULÀHG�E\�VWDWLQJ�WKDW�ZKDW�PDWWHUHG�

in this case were their thoughts on the phenomenon of  tourism in 
general, the responses were overwhelmingly positive. Eight of  those 
interviewed did not hesitate to say that tourism had more virtues than 
faults, while only three openly declared themselves critical of  tourism, 
SUREDEO\�LQÁXHQFHG�E\�YHU\�VSHFLÀF�LQGLYLGXDO�FLUFXPVWDQFHV�ZKLFK�
clearly conditioned their negative response. At the same time, another 
three respondents could be said to have given an ambiguous response, 
differentiating between types of  tourism; in this case, the sun and sand 
PRGHO�ZDV�FRQVLGHUHG�HQWLUHO\�GHWULPHQWDO��ZKLOVW�WKH�EHQHÀFLDO�PRG-
el fell within the broad category that is the concept of  rural tourism.  

Below, we illustrate each of  these perspectives of  the phenomenon 
with direct quotes from the interviews with organic farmers; “direct” 
LQ�VR�IDU�DV�WKH�ÀHOGZRUN�ZDV�FRQGXFWHG�LQ�&DWDODQ��WKH�PRWKHU�WRQJXH�
of  all the interviewees.  Consequently, this language was used in order 
to create a most comfortable atmosphere in what is always a slightly 
stressful situation, the interview, and subsequently translated into Eng-
OLVK���,QWHUYLHZHHV�DUH�LGHQWLÀHG�EHORZ�ZLWK�D�FDSLWDO�OHWWHU�UHIHUULQJ�WR�
the typology into which they fell on this question and with a random 
order number to preserve the anonymity of  the interviewee.

Positive opinions. 

The producer from farm A1 said:  “Tourism is fantastic, it is the only 
driving force that remains”, in reference to the important role tourism plays 
in the local economy.   Similarly, A4 considered tourism to be of  “great 
economic and cultural importance”.    The farmer responsible for farm A5 
also believed that tourism “is the future of  the area”.  It should be borne 
in mind that the interviews were conducted during the spring of  2011, 
when the national and international economic context was character-
L]HG�E\�DQ�LQWHQVLÀFDWLRQ�RI �WKH�FULVLV��JLYLQJ�ULVH�WKHUHIRUH�WR�XQFHU-
tainty about the viability of  the farmers’ own businesses.

The producer interviewed on farm A2 said:  “The region has improved 
thanks to tourism”, making direct reference to improvements in road in-
frastructures and the provision of  social services in places constitut-
ing a major tourist attraction. 
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 The producer from farm A3 considered that “tourism also gives us 
life”, in reference to the marketing possibilities of  organic products, 
since sales doubled in the summer months, precisely because of  the 
JUHDWHU�LQÁX[�RI �WRXULVWV���7KLV�RSLQLRQ�ZDV�DOVR�VKDUHG�E\�WKUHH�RWKHU�
producers.

Negative opinions.

The owner of  farm B1 indicated that “Tourism is a danger to the region”, 
above all in allusion to the lack of  awareness of  the true meaning of  
“rurality” which she had experienced.   With her remark “We are not here 
for people to take photos of  us”, she summarized succinctly the complaint 
WKDW�IDUPHUV�ZHUH�FRQVLGHUHG�DV�DQ�HQGDQJHUHG�VSHFLHV�FRQÀQHG�WR�D�
reservation, which can be visited and disturbed as if  they were a theme 
SDUN�DWWUDFWLRQ���6KH�LGHQWLÀHG�WKH�RULJLQ�RI �WKHVH�´annoying” visitors 
as the large metropolitan area of  Barcelona and non-Mediterranean 
countries such as Belgium, Holland and Germany, the main interna-
tional countries of  origin of  Costa Brava tourists. 

 The respondent from farm B2 unwittingly reinforced the previous 
opinion, considering that tourism “caused more trouble than good”, and 
added in a clear sign of  pragmatism that she was not interested in the 
phenomenon itself  because it “ZDV�QRW�D�VRXUFH�RI �DQ\�SHUVRQDO�EHQHÀW”.  

More ambiguous opinions. 

The owner of  farm C1 held contrasting opinions depending on the 
type of  tourist, although her initial premise was that every tourist is “a 
OLWWOH�VHOÀVKµ����7KXV��KHU�DPELJXLW\�ZDV�H[HPSOLÀHG�LQ�WKH�DUJXPHQW�WKDW�
“there are foreign tourists who know nothing of  the region after coming to the same 
place for twenty years”, whereas she considered that Spanish tourists were 
“very good” because “these are the people who enable producers to earn money”.   
Another of  those interviewed, the owner of  C3, agreed with this opin-
ion, emphasizing that “Hotel tourism and rural tourism are completely differ-
ent”, and classifying his own tourism as being always of  the rural kind. 

7KH�LQÁXHQFH�RI �UXUDO�WRXULVP�RQ�IDUPV�
This second question was intended to elicit the interviewees’ opin-

ion of  the possible relationships between their organic farms and ru-
ral tourism. On the basis of  their responses it is possible to gain an 
understanding of  how the phenomenon of  rural tourism affects the 
dynamics of  their own farms. Initially, only two possible options ap-
SHDUHG��DIÀUPDWLYH��WKH�UHVSRQVH�RI �QLQH�RI �WKH�UHVSRQGHQWV��DQG�QHJ-
DWLYH��WKH�UHPDLQLQJ�ÀYH���EXW�VXEVHTXHQW�H[SODQDWLRQV�UHYHDOHG�VRPH�
interesting nuances that may help in interpreting these relationships.
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$IÀUPDWLYH�DQVZHUV��

In turn, a distinction can be made between those who felt that ru-
UDO�WRXULVP�KDG�D�SRVLWLYH�LQÁXHQFH�RQ�WKHLU�RUJDQLF�IDUPV�DQG�WKRVH�
ZKR�EHOLHYHG�WKDW�WKHUH�ZHUH�LQGHHG�VRPH�LQÁXHQFHV��EXW�WKDW�WKHVH�
were of  a negative nature.  To illustrate this diversity, we will start with 
examples of  the positive comments. Thus, the farmer from farm A6 
alluded to the “respectful attitudes of  true rural tourists”, attributing tour-
ists who practice rural tourism with an instinctive positive authenticity 
which he felt predominated among them.   This same farmer intro-
duced a variable that could prove to be very interesting in a relational 
analysis between the two productive sectors, considering the “educational 
aspect for the farmer” of  tourism, as a phenomenon capable of  present-
ing the world differently from the basic concepts that might be held 
by farmers.  Some farmers, such as the one from farm A1, went be-
yond the economic assessment made by the farmer from A2: “Rural 
tourism has increased my farm’s sales”.  He linked his agricultural activity 
with the resurgence of  traditional celebrations related to harvest cy-
cles or livestock handling, from the perspective of  the educational role 
played by the organization of  festivals open to the public where these 
traditional skills were displayed.   Another idea worth mentioning was 
expressed by the owner of  C3, who felt that rural tourism contributed 
WR�WKH�HFRQRPLF�GLYHUVLÀFDWLRQ�RI �WKH�IDPLO\�XQLW��WKHUHE\�KHOSLQJ�WR�
“maintain the practice of  farming”. 

However, there were also a number of  producers who did not con-
VLGHU� WKH� LQÁXHQFH�RI � UXUDO� WRXULVP�RQ� WKHLU�DJULFXOWXUDO�EXVLQHVVHV�
to be as positive as the others. For the farmer from B1, rural tourism 
generated problems among neighbors (given that her farm bordered 
the property of  a rural tourism business which was not involved in 
agritourism). Her main complaint was that owners of  rural tourism 
establishments were often people who had no relationship with the 
land and therefore did not manage it beyond caring for the space ad-
jacent to the building, usually used as a garden. The remaining prop-
erty, which sometimes accounts for up to 75% of  the land, was left 
abandoned: consequently, spontaneous regeneration of  Mediterranean 
woods and scrub occurred, which in the absence of  any management 
SRVHG�D�JUHDW�GDQJHU�WR�VRFLHW\�DV�D�ZKROH�GXH�WR�WKH�ULVN�RI �ZLOGÀUH��
Other examples of  problems associated with rural tourism were ex-
pressed by the owner of  A7, who stated that tourists caused him a lot 
of  headaches because they often broke the wire fences surrounding 
KLV�ZRRGHG�SURSHUW\��ZKHUH�KH�JUD]HG�KLV�ÁRFNV��LQ�RUGHU�WR�WDNH�SLF-
tures, or they opened gates but did not close them again behind them, 
thus allowing livestock to stray. On another two farms (A5 and A6), 
WKH�UHVSRQGHQWV�UHIHUUHG�WR�VSHFLÀF�SUREOHPV�DULVLQJ�IURP�WKH�PLVXVH�
PDGH�E\�VRPH�YLVLWRUV�RI �WKH�SDWKV�DQG�ÀHOGV�RQ�WKHLU�IDUPV���,Q�ERWK�
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cases, the complaints were the same, referring to the irresponsible use 
of  motor vehicles, which in recent years have proliferated substantially 
(quads, mountain bikes and four-wheel drive vehicles). 

The negative responses. 

,Q�JHQHUDO��PRVW�RI �WKH�QHJDWLYH�UHVSRQVHV�UHJDUGLQJ�WKH�LQÁXHQFH�
of  rural tourism on their farms were made by two kinds of  produc-
ers: either those whose farms were located away from environments 
where rural tourism is a continuous practice (all acknowledged the spo-
radic presence of  tourists), or those who were primarily engaged in 
the production of  arable crops not for direct consumption by tourists 
�FHUHDOV��IRGGHU��HWF����7ZR�RI �WKH�SURGXFHUV�TXDOLÀHG�WKHLU�UHVSRQVHV�
to the two options described in section a on this question.  Thus, the 
farmer from B2 indicated his posture regarding rural tourism with the 
sentence “there is none here and I do not want any to get in my way”.   In con-
trast, within the group of  respondents who felt that rural tourism did 
QRW�DIIHFW�WKHLU�IDUPV��WKH�IDUPHU�IURP�$��VDLG�´rural tourists are very 
respectful and are good for the region”.  

Consideration of  farm products as tourism resources. 
In response to this question, discrepancy arose once again between 

WKRVH�ZKR�DQVZHUHG�LQ�WKH�DIÀUPDWLYH��HLJKW�UHVSRQGHQWV��DQG�WKRVH�
ZKR�GLG�QRW��ÀYH�UHVSRQGHQWV���2QH�H[FHSWLRQ�WR�WKH�DERYH�ZDV�WKH�
DQVZHU�IURP�RQH�RI �WKH�IDUPHUV��ZKLFK�GLG�QRW�ÀW�LQWR�HLWKHU�FDWHJRU\��
and neither was it an “I don’t know” response.  Thus, the response of  
WKH�RZQHU�RI �%��ZDV�VLJQLÀFDQW�LQ�WKDW�VKH�GLG�QRW�OLPLW�KHU�UHVSRQVH�
to whether her products could be considered a tourism resource, but 
rather stated that “It is the project itself  which can be considered a tourism re-
source”, referring to her holistic approach which not only included im-
plementation of  organic farming but also her efforts to restore the 
culture and heritage of  the land she managed. Apart from this quali-
ÀFDWLRQ��UHVSRQVHV�WR�WKLV�TXHVWLRQ�ZHUH�DV�IROORZV�

$IÀUPDWLYH�DQVZHUV

An interesting opinion was expressed by one of  the respondents 
(farm A6), who considered that the scenery on his farm was so attrac-
tive at certain times of  the year (spring) that it could and should be 
considered as a tourism product. Another idea worth highlighting was 
expressed by the interviewee at farm A1, who explained that food prod-
XFWV��DQG�VSHFLÀFDOO\�WKRVH�ZKLFK�KH�WUDQVIRUPHG�LQ�KLV�FRPSDQ\��FRP-
prised a highly important tourist attraction in a region which was inter-
nationally renowned for the quality of  its cuisine. It should be borne in 
mind that one of  the world’s most internationally famous restaurants 
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is located in Catalonia. Only 7 Spanish restaurants have been award-
ed the very highest category by the famous Michelin Guide, four of  
which are in Catalonia and the most famous of  these is located in the 
study area. One of  the most commonly expressed opinions among the 
interviewees who considered their products a tourism resource (men-
tioned by A2, A3, A4 and C3) was that their products should be seen 
as tourism resources because they were “fresh”, “seasonal”, “local” and 
“organic”, in brief, quality products. The last aspect to mention from 
this perspective is the link between the region and the products, and 
the consequent symbolism of  the latter for the visitor.  For the farmer 
from A5 “The region is part of  our product”, and consequently, the prod-
uct is of  interest to visitors to the area. 

The negative responses

Some interviewees did not provide a detailed explanation of  why 
they did not consider their products a tourism resource. However, there 
ZHUH� VRPH� UHVSRQGHQWV�ZKR� JDYH� LQWHUHVWLQJ� MXVWLÀFDWLRQV� IRU� WKLV�
idea. Having said that they did not consider their products a tourism 
UHVRXUFH��WKH�IDUPHUV�IURP�%��MXVWLÀHG�WKHLU�RSLQLRQ�ZLWK�WKH�SKUDVH�
“This is what those from outside would like”, in direct reference to the actors 
from outside the territory who make the decisions that shape the region.   
They added that their goal was to sell their products to “people from the 
region”, consistent with the idea that local consumption = responsible 
FRQVXPSWLRQ���2Q�WKH�RWKHU�KDQG��WKH�RZQHU�RI �$��EHOLHYHG�WKDW�WKH�
reason his products were not directly consumed by tourists was that 
these mainly consisted of  herbaceous polyculture.

The possibility of  combining farming with agritourism
7KLV�ZDV�WKH�ÀQDO�UHVHDUFK�TXHVWLRQ��$JDLQ��WKH�DQVZHUV�FDQ�EH�GLYLGHG�
LQWR�WZR�FRPPRQ�FDWHJRULHV��DIÀUPDWLYH�DQG�QHJDWLYH���7KH�ÀUVW�UH-
sponse was the most frequent, being given by eight respondents who 
declared themselves open to this possibility, and in some cases it was 
already a reality, while the remaining six interviewees either rejected 
the possibility or expressed doubts in this respect.

$IÀUPDWLYH�UHVSRQVHV

The arguments ranged widely, from reasons that might be described 
DV�SV\FKRORJLFDO�WR�DUJXPHQWV�ZKLFK�FRXOG�EH�GHÀQHG�DV�EHLQJ�UHODWHG�
WR�HFRQRPLF�HIÀFLHQF\��,Q�DGGLWLRQ�WR�RWKHU�LVVXHV��WKH�RZQHU�RI �IDUP�
C1 declared that for her, tourism is an escape, and consequently she 
would not mind combining both activities. The farmer from farm A2 
considered that combining agritourism with agricultural production 
would yield economic improvements in agriculture, an argument with 
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which the farmers from B3 and C3 coincided, both farms on which the 
two activities had already been combined. In some cases the answer, 
although positive, hinted at a certain level of  resignation and feeling 
of  inevitability about the decline of  the agricultural sector in Catalo-
nia (farm A1). Lastly, another fundamental idea should be mentioned, 
which was expressed by two interviewees (from farms A5 and A2), re-
ferring to the educational role that agricultural production could and 
should play in agritourism. 

Negative responses

The arguments for not combining the two activities were primarily 
focused on the desire not to change occupation and concerns about 
what such an economic reorientation would mean for the farm. The 
farmers from farm B1 stated that maintaining an agritourism busi-
ness was “extra work” that they had not chosen as their modus vivendi, in 
reference above all to the demands in terms of  time made by such a 
business and which they were not prepared to meet, and to the nature 
of  an activity conceived and led from outside the agricultural world.  
“Agritourism was conceived for foreigners loaded with money, not for farmers”, as 
a means of  investing and speculating with income from other sectors 
unrelated, in principle, to the territorial realities of  the rural world.  In 
a similar sense, the respondents from A6 replied that they would be-
come involved in agritourism when “they change the rules about agritourism 
and stop speculation in the hotel industry”.  It is interesting to note that moral 
reasons for refusing to participate in this type of  business also emerged:

 “Before letting them come into my house, I would give them a test (...) These 
days, there is a high percentage who use tourism to cheat on their wives (...).  Ag-
ritourism should be about creating a kind of  family, not for spending two days 
acting as beasts. It should be seen like visiting your aunt’s house: everyone eating 
together, and gathering a few vegetables from the garden.  That would be typical 
and healthy (...)” 

Linked to this approach, on another two farms the arguments re-
vealed the character of  the farmer, who did not want to give up their 
occupation and wished to maintain the primary production models 
unchanged.  “If  they want a house, they should stay at home” (farm B2), and 
“because I do not want to serve anyone.   I am nobody’s servant” (farm A7).  
Lastly, it should be noted that there was also a considerable group of  
producers who gave reasons of  an operational and economic nature as 
WKHLU�H[SODQDWLRQ��,Q�WKH�FDVH�RI �$���LW�ZDV�IHDU�RI �H[FHVVLYH�FKDQJHV�
to the running of  the household (timetables, customs, etc.) which had 
stopped the farmer from taking the step towards this type of  diversi-
ÀFDWLRQ��0HDQZKLOH��WKH�LQFUHDVHG�ODERU�FRVWV�DQG�FRQVHTXHQW�LPSOLFD-
tions for management were the reasons given by the owners of  farms 
A3, C2 and A4 for not having introduced this new activity.
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CONCLUSIONS

In general terms, it can be said that the attitudes and perspectives 
on tourism of  organic farmers in Alt Empordà were very diverse, in 
the same way that the roads that had led these producers to the world 
of  organic agricultural production were also varied.  The respondents 
generally agreed that tourism had been mostly positive, and in those 
cases where the opposite opinion was expressed, the arguments given 
were based on personal experiences that very clearly indicated the rea-
son for this apparently, a priori, immutable opinion. Similarly, it was 
IRXQG�WKDW�D�ODUJH�QXPEHU�RI �UHVSRQGHQWV�LGHQWLÀHG�PRUH�RU�OHVV�FORVH�
relationships between their farms and the phenomenon of  rural tour-
LVP��DQG�ZHUH�DEOH�WR�GLIIHUHQWLDWH�SRVLWLYH�DQG�QHJDWLYH�LQÁXHQFHV��$�
considerable proportion of  the interviewees considered their products 
as tourism resources which actively contributed to the brand image 
RI �WKH�UHJLRQ��'XULQJ�ÀHOG�ZRUN��ZH�LGHQWLÀHG�WKUHH�SURGXFHUV�ZKR�
combined their primary farming occupation with agritourism, whilst 
a fourth declared their intention of  doing so in the coming year, in 
addition to another four who were considering this possibility for the 
distant future. A summary is provided in the following table.  

7DEOH����$UUD\�RI �UHVSRQVHV�IURP�ÀHOG�LQWHUYLHZV��VSULQJ������

Farm
General opinion
of  tourism

,QÁXHQFH�RI �UXUDO�WRXU-
ism on farming

Consideration of
products as a tourism re-
source 

Compatibility
Agriculture
and Agritourism

B1 Negative Yes No No

A6 Positive Yes Yes No

C1 Ambiguous No No Yes
A 1 Positive Yes Yes Yes
A2 Positive Yes Yes Yes
A3 Positive No Yes Yes
C2 Ambiguous No No Yes
B2 Negative No No No
$� Positive No No No
A7 Positive Yes Yes No
A5 Positive Yes Yes Yes
B3 Negative Yes ????? Yes
A4 Positive Yes Yes No
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have decided to offer a service (Bourlet, 2002) that may be a visitor’scentre, accommodation, 
gastronomy, leisure and / or participation in agricultural tasks (Sayadi & Calatrava, 2001).
�� 7KH� RIÀFLDO� QXPEHU� JLYHQ� LQ� ÀJXUHV� SXEOLVKHG� E\� WKH� &DWDODQ� &RXQFLO� IRU� 2UJDQLF�
$JULFXOWXUDO�3URGXFWLRQ��&RQVHOO�&DWDOj�GH�OD�3URGXFFLy�$JUjULD�(FROzJLFD��LV�����LQFOXGLQJ�
SURGXFHUV�� WUDQVIRUPHUV� DQG� YHQGRUV�� ,Q� WKLV� VWXG\�� RQO\� WKRVH� LGHQWLÀHG� DV� SURGXFHUV� RU�
producer-transformers were interviewed.
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