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ABSTRACT: Tourism is one of  the largest and fastest growing global industries. Accordingly, 
WKHUH�LV�DQ�LQFUHDVLQJ�QHHG�IRU�TXDOLÀHG��KLJKO\�HGXFDWHG�SURIHVVLRQDOV�LQ�WKLV�DUHD�SRVVHVVLQJ�
professional knowledge and employability skills. The present explanatory research was con-
GXFWHG�LQ������DQG�LW�FRPSULVHV�D�PL[HG�PRGH�VXUYH\�RI �VWDNHKROGHUV�����LQGXVWU\�HPSOR\HUV�
and 95 graduates) applying questionnaires as a tool. The purpose of  the research is to identify 
WKH�PRVW�VLJQLÀFDQW�JDSV�E\�PHDQV�RI �H[SORULQJ�FRPSOLDQFH�RI �WRXULVP�HGXFDWLRQ�ZLWK�WKH�
industry needs and elaborate suggestions on diminishing them. The paper analyzes employ-
DELOLW\�VNLOOV��WKH�FRQGXFWHG�VXUYH\�DQG�FRPSDUHV�WKHLU�UHVXOWV�ZLWK�WKH�ÀQGLQJV�REWDLQHG�LQ�
similar studies in other countries. The research revealed a discrepancy in the graduates’ ac-
tual skills and competencies and their level to those expected by the industry employers. The 
VWXG\�KLJKOLJKWHG�WKH�VLJQLÀFDQW�UROH�RI �LQWHUQVKLS�LQ�GHYHORSLQJ�HPSOR\DELOLW\�VNLOOV��$�PRG-
el of  internship management phases has been elaborated to enhance students’ employability 
skills. Keywords: tourism education, tourism curriculum, skills, competencies, employability

InTroducTIon

Today tourism is considered as one of  the largest and fastest grow-
ing industries in the global economy. According to International Labour 
organization’s estimations, the travel and tourism industry provides for 
PRUH�WKDQ�����PLOOLRQ�MREV��ZKLFK�FRQVWLWXWHV���SHU�FHQW�RI �JOREDO�HP-
SOR\PHQW��,QWHUQDWLRQDO�/DERXU�2UJDQL]DWLRQ���������:RUOG�7UDYHO�DQG�
Tourism council estimates that by the year 2023 9.9 per cent of  global 
employment will be directly or indirectly related to tourism and hospi-
WDOLW\�LQGXVWU\��Travel and Tourism economic Impact. World [WTTc], 
��������,Q�WHUPV�RI �UHDO�QXPEHUV��LW�FRQVWLWXWHV�DOPRVW�����PLOOLRQ�MREV�
and it means that the industry contributes to around one in every eleven 
MREV�ZRUOGZLGH��:77&���������An average growth of  tourism and travel 



coMPLIAnce of TourISM educATIon WITh InduSTrY304

MREV�LV�HVWLPDWHG�DW�����SHU�FHQW��KRZHYHU��LW�LV�DIIHFWHG�E\�FRQVLGHUDEOH�
regional differences. The research on the travel and tourism competi-
WLYHQHVV�PDGH�SXEOLF�LQ������DW�WKH�:RUOG�(FRQRPLF�)RUXP��7XUQHU�	�
Sears, 2013) shows that in the period 2012-2022 the expected growth of  
tourism and travel jobs in europe is estimated at 2 437 thousand. Ac-
cordingly, there is a substantial need for an increasing number of  highly 
TXDOLÀHG��ZHOO�HGXFDWHG�LQGXVWU\�SURIHVVLRQDOV��DQG�WKH�UROH�RI �HGXFDWLRQ�
LQ�WKH�ÀHOG�RI �WRXULVP�DQG�KRVSLWDOLW\�LV�LQFUHDVLQJ�

 Tourism education started at the end of  the 19th�FHQWXU\��6DOJDGR��
	�&RVWD��������� ,QLWLDOO\� LW�ZDV� WUDLQLQJ�FRXUVHV� IRU�VWDII � LQ�VSHFLÀF�
VHFWRUV��VXFK�DV�KRWHO�PDQDJHPHQW��5LQJ��'LFNLQJHU��	�:|EHU��������
Salgado, & costa, 2011). “These courses subsequently led to the es-
tablishment of  technical and vocational schools, which in turn, have 
HYROYHG�LQWR�XQGHUJUDGXDWH�DQG�JUDGXDWH�SURJUDPVµ��5LQJ��HW�DO���������
107). According to various Internet sources, e.g., Study portals for tak-
LQJ�\RX�IXUWKHU�0DVWHUV��Q�G�����6WXG\�SRUWDOV�IRU�WDNLQJ�\RX�IXUWKHU/
%DFKHORUV��Q�G��� 6WXG\�LQ�WKH�86$�������� $FDGHPLD���������there are 
around 200 master study programmes and more than 1 000 bachelor 
study programmes in tourism and hospitality worldwide. every study 
programme attempts to provide the best curriculum ensuring that grad-
uates develop competencies and skills needed by the industry. 

Meeting the industry’s requirements and expectations is still the ba-
VLF�DLP�LQ�GHYHORSLQJ�WRXULVP�FXUULFXOD��5D\ERXOG�	�:LONLQV���������
+RZHYHU�� WKHUH� LV� QR� FRPPRQ� GHÀQLWLRQ� RI � WKH� WHUP� curriculum.                       
bunyi in his research refers to “the formal and informal content and 
processes through which learners gain knowledge, develop skills as well 
as appropriate attitudes and values all of  which are directed towards 
WKH�DFKLHYHPHQW�RI �WKH�REMHFWLYHV�DQG�JRDOV�RI �DQ�HGXFDWLRQ�SURJUDPµ�
�%XQ\L��������������7KHUHIRUH��DV�DUJXHG�E\�=HKUHU�DQG�0|VVHQOHFKQHU�
��������WKH�DLP�RI �HYHU\�FXUULFXOXP�GHYHOoper and planner is to create 
such a curriculum, that graduates could develop competencies enabling 
them to work in the changing environment of  tourism and hospital-
LW\�EXVLQHVV�ZRUOG��7KH�DSSURDFK�XVHG�E\�:KLWH��������DQG�0DUNHH�
�������KDV�EHHQ�DGRSWHG�LQ�WKLV�VWXG\�LQ�ZKLFK�FXUULFXOXP�LV�SHUFHLYHG�
as educational philosophy, the goal and objectives of  the programme, 
learning outcomes to be attained, criteria for the programme’s evalua-
tion and improvement and programme management. 

nowadays “graduates are expected to be competent in a broad range 
RI �DUHDV��FRPSULVLQJ�ERWK�ÀHOG�VSHFLÀF�DQG�JHQHULF�VNLOOVµ��$OOHQ�	�YDQ�
der Velden, 2009: 71). 7KH\�QHHG�WR�XSJUDGH�RFFXSDWLRQ�VSHFLÀF�VNLOOV�
and such transversal skills as communication, team-working, self-man-
DJHPHQW�� FUHDWLYLW\�� DQG� LQQRYDWLRQ� �/HDUQLQJ�ZKLOH�:RUNLQJ�� �����������������
A task of  university is to ensure opportunities of  enhancing these skills 
and competencies. This is important both for university graduates to get 
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employment and build their careers and for the industry that needs well-
HGXFDWHG�DQG�TXDOLÀHG�VWDII��7KHUHIRUH��LW�LV�FUXFLDO�WKDW�WRXULVP�FXUULFXOD�
meet the industry requirements and expectations. however, in practice 
there are problems that stem from different perceptions of  that aim.

There has always been a question if  the current curriculum and the 
methods of  implementation correspond to students’, graduates’ and 
employers’ needs and expectations. In order to improve the curricu-
lum and adapt it as well as further apply the most adequate methods 
DQG�DFWLYLWLHV�WR�DFTXLUH�NQRZOHGJH�DQG�VNLOOV�GHÀQHG��WKH�UHVHDUFK�ZDV�
carried out in Turiba university.

The present paper studies the needs and expectations of  graduates 
and industry and analyzes the compliance of  tourism education with 
WKH�LQGXVWU\�QHHGV�WR�GHWHUPLQH�WKH�PRVW�VLJQLÀFDQW�JDSV�EHWZHHQ�WKHP�
and elaborate suggestions on how to diminish these gaps. 

Literature review

Several studies have been conducted aimed at understanding the 
needs of  the industry in terms of  competencies and skills. Tourism in-
dustry itself  is very diverse and therefore knowledge and skills needed 
for employees in the industry also differ from sub-sector to sub-sector 
�H�J���KRWHO�FRPSDQLHV��UXUDO�WRXULVP�HQWHUSULVHV��WRXU�RSHUDWRUV�HWF���DQG�
IURP�RUJDQL]DWLRQ�WR�RUJDQL]DWLRQ��SXEOLF��SULYDWH��1*2�HWF���7RXULVP�
education future Initiative, where senior tourism educators and industry 
H[SHUWV�DUH�XQLWHG��KDYH��LGHQWLÀHG�IRXU�FDWHJRULHV�RI �VNLOOV�WKDW�ZRXOG�EH�
important for industry – skills related to destination stewardship, politics 
DQG�HWKLFV��HQKDQFHG�KXPDQ�UHVRXUFHV�DQG�G\QDPLF�EXVLQHVV�VNLOOV��6KHO-
don, fesenmaier, Woeber, cooper, & Antonioli, 2007). other scholars 
KDYH�GLVFRYHUHG�WKDW�VNLOOV�OLNH�IRUHLJQ�ODQJXDJH�SURÀFLHQF\��FRPPXQL-
cation, decision-making abilities, and others can be singled out as the 
most important ones for the needs of  tourism and hospitality industry 
�/XND�	�'RQLQD��������=HKUHU�	�0|VVHQOHFKQHU���������(TXDO�DWWHQWLRQ�
should be paid to problem-solving, maintaining professional and ethi-
FDO�VWDQGDUGV��DQG�UHFRJQL]LQJ�RSHUDWLRQDO�SUREOHPV��&KULVWRX�	�6LJDOD��
�������5D\ERXOG�DQG�:LONLQV��������GHWHUPLQHG�WKDW�the most valuable 
skills considered by the industry are: skills to deal effectively with cus-
tomers’ problems, operate effectively and calmly in crisis situations and 
maintain professional and ethical standards in the work environment. 

The terms hard skills and soft skills have been applied in many works. 
hard skills “correspond to the skills in the technical and administrative 
categories, and soft skills correspond to the skills in the human, con-
FHSWXDO��OHDGHUVKLS��DQG�LQWHUSHUVRQDO�FDWHJRULHVµ��:HEHU��&UDZIRUG��
Lee, & dennison, 2013: 315). Soft skills are also associated with peo-
ple’s skills or behavioural skills, whereas hard skills refer to technical 
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VNLOOV��5DR�������� Soft skills may be considered as generic skills because 
they are basic skills necessary both for everyday life and employability.
)DOORZV�DQG�6WHYHQV��������VWUHVVHG�WKDW�WKHUH�LV�D�QHHG�IRU�XQLYHUVLW\�

wide initiative to enhance the development of  employability skills, in par-
ticular generic skills, within the university curriculum. Generic skills build 
VHOI�HVWHHP�DQG�VHOI�FRQÀGHQFH�WKDW�HQDEOH�SHUVRQDO�DQG�SURIHVVLRQDO�ad-
YDQFHPHQW��5DR���������$FTXLVLWLRQ�RI �JHQHULF�VNLOOV�HQKDQFHV�JUDGXDWHV·�
HPSOR\DELOLW\�LQ�WHUPV�RI �HPSOR\PHQW�RSSRUWXQLWLHV�DQG�SURVSHFWV��5DR��
������6HOYDGXUDL��&KR\��	�0DURV�������� Among the more widely cited 
generic skills are critical thinking, problem-solving, interpersonal skills, 
a capacity for logical and independent thinking, communication and in-
formation management skills, creativity, ethical awareness and practice, 
LQWHJULW\��DQG�WROHUDQFH��%DWK��6PLWK��6WHLQ��	�6ZDQQ��������

The term employability skills appeared in literature only comparatively 
recently. employability or work-readiness means the ability of  a grad-
uate to ensure economic competitiveness. The 'HDULQJ�UHSRUW��������
LGHQWLÀHG a set of  key skills relevant throughout life, not simply in em-
SOR\PHQW��'HDULQJ�GHÀQHG�WKHP�DV�FRPPXQLFDWLRQ��QXPHUDF\��,7�DQG�
learning how to learn at a higher level. This partly coincides with the 
NH\�FRPSHWHQFHV�GHÀQHG�E\�WKH�(8�²�FRPPXQLFDWLRQ��PDWKHPDWLFDO�
competence, social and civic competences, learning-to-learn, and others 
�(XURSHDQ�&RPPXQLWLHV�������� Generic skills needed to enhance gradu-
ates’ employability are now typically seen as those emphasized by dear-
LQJ���������DV�ZHOO�DV�DGGLWLRQDO�DVSHFWV�VXFK�DV�OLWHUDF\��SUREOHP�VROYLQJ�
DQG�WHDP�ZRUNLQJ�VNLOOV��0DVRQ��:LOOLDPV��	�&UDQPHU���������1RZDGD\V��
WKHVH�GHÀQHG�VNLOOV�IRUP�WKH�EDVLV�IRU�GLIIHUHQW�VWXGLHV�UHJDUGLQJ�JUDGX-
DWHV·�HPSOR\DELOLW\��WRJHWKHU�ZLWK�VSHFLÀF�VNLOOV�RU�WKHLU�LQWHUSUHWDWLRQ��
for example, studies in Spain emphasized interpersonal skills, manage-
PHQW�VNLOOV��SUREOHP�UHVROXWLRQ��DQG�GHFLVLRQ�PDNLQJ��&HUYHUD�7DXOHW��	�
5XL]�0ROLQD��������DQG�WKH�DELOLW\�WR�DSSO\�NQRZOHGJH�WR�SUDFWLFH��0XQDU��
	�0RQWDxR�������� According to $QGUHZV�DQG�+LJVRQ��������WKH�PRVW�
VLJQLÀFDQW�NH\�WUDQVIHUDEOH�VRIW�VNLOOV�DQG�FRPSHWHQFLHV�IRU�JUDGXDWHV·�
employability are professionalism, the ability to cope with uncertainty, 
WKH�DELOLW\�WR�SODQ�DQG�WKLQN�VWUDWHJLFDOO\��FUHDWLYLW\�DQG�VHOI�FRQÀGHQFH��
depending on the industry, the capability to communicate and interact 
with others, either in teams or through networking, and good written 
and verbal communication skills can be very important. 
(PSOR\DELOLW\�LV�D�KLJKO\�FRPSOH[�FRQFHSW��ZKLFK�LV�ERWK�GLIÀFXOW�

WR�DUWLFXODWH�DQG�GHÀQH��As it is seen from different studies, employ-
DELOLW\�VNLOOV�FDQ�EH�GHÀQHG�GLIIHUHQWO\��EXW�DQDO\VLQJ�WKHP�LQ�GHSWK��LQ�
general, they are interpreted similarly.
7KH�HPSOR\DELOLW\�VNLOOV�LGHQWLÀHG�E\�GLIIHUHQW�VFKRODUV�YDU\�FRQVLG-

HUDEO\�LQ�WKH�ZD\�WKH\�DUH�RUJDQL]HG��&RWWRQ���������7KHUH�LV�D�VWXG\�
identifying 35 different skills within one management skills category 
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RQO\��'KLPDQ��������ZKLOH�DQRWKHU�VFKRODUV·�JURXS�QDPHG����VNLOOV�LQ�
ÀYH�FDWHJRULHV��6HOYDGXUDL��HW�DO����������

Therefore, it can be concluded that employability skills can be de-
ÀQHG�E\�D�UHVHDUFKHU��XQLYHUVLW\�RU�LQGXVWU\�HQWHUSULVHV��RQ�WKH�EDVLV�
of  a general approach that a certain set of  skills should correspond to 
the industry requirements globally. 
1RZDGD\V�� HPSOR\HUV� DUH� ORRNLQJ� IRU� D�PRUH�ÁH[LEOH�� DGDSWDEOH�

ZRUNIRUFH� �=HKUHU�	�0|VVHQOHFKQHU�� ������ZLWK� WUDQVIHUDEOH� VNLOOV�
�'KLPDQ���������7KHUHIRUH��WKLV�DUWLFOH�ZLOO�FRQFHQWUDWH�RQ�WKH�DQDO\VLV�
of  skills graduates need to possess in order to successfully operate in 
tourism and hospitality enterprises. hence, here the main attention is 
focused on employability skills, as they could be considered transferable.

Moreover, different countries may interpret employability differently. 
7KHUH�DUH�FRXQWULHV�ZKHUH�VSHFLDO�TXDOLÀFDWLRQ�IUDPHZRUNV�RU�VWDQGDUGV�
are developed in cooperation between academic personnel and industry 
representatives. Latvia is one of  those countries. however, at the mo-
ment there is no profession standard approved for tourism and hospital-
ity industry specialists in Latvia. furthermore, taking into account that 
tourism is among the most global industries and graduates of  Turiba 
university build their professional career not only in Latvia but also in 
other countries, it was important for the authors of  the present research 
to understand what skills are considered as most important employability 
skills in tourism and hospitality industry and how they could be enhanced.

MeThod

Purpose of  the research

Meeting the industry requirements and expectations is still the basic aim 
of  tourism curricula. however, practice points to problems that stem from 
GLIIHULQJ�SHUFHSWLRQV�RI �WKH�DLP�E\�WKH�YDULRXV�VWDNHKROGHUV��LQGXVWU\��HGX-
cators, and students). Therefore, the present paper seeks answers to how 
to diminish this gap. The purpose of  the research is to identify the most 
VLJQLÀFDQW�JDSV�E\�PHDQV�RI �H[SORULQJ�FRPSOLDQFH�RI �WRXULVP�HGXFDWLRQ�
with the industry needs and elaborate suggestions on diminishing them.

Research questions

The following research questions are addressed: 1) What are the most 
VLJQLÀFDQW�GLIIHUHQFHV�EHWZHHQ�GLIIHUHQW�VWDNHKROGHUV�UHJDUGLQJ�WKH�FRQ-
tent of  tourism curriculum? 2) What challenges have to be solved to di-
minish the gap between the industry and sustainable tourism curriculum? 
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Place and period of  the research 

The research was conducted in 2013 in Turiba university, the larg-
HVW�SULYDWH�XQLYHUVLW\�LQ�/DWYLD��ZKLFK�KDG�������VWXGHQWV�LQ�WKH�VWXG\�
year 2012/2013 and more than 12 000 alumni since its foundation in 
1993. The programme under analysis in the present research – Tour-
ism and hospitality Management programme – is the most popular 
programme of  the university and it has also been granted WTo Ted-
4XDO�DFFUHGLWDWLRQ�FHUWLÀFDWH���7KH�3URIHVVLRQDO�EDFKHORU·V�VWXG\�SUR-
gramme Tourism and hospitality Management is developed to ensure 
that graduates are able to demonstrate basic and specialized knowledge 
relevant to the profession, make decisions and solve problems, take on 
responsibility and initiative, independently structure their own profes-
sional development. To ensure the development and consolidation of  
practical skills and abilities each study course programme has at least 
1/3 of  lessons conducted as practical lessons. Professional practical 
skills are acquired during internship which is foreseen at the end of  
every study year in tourism and hospitality enterprises. Studies conclude 
with a state examination which includes the defence of  the bachelor 
Thesis. upon successful completion of  the study programme, gradu-
DWHV�DUH�DZDUGHG�SURIHVVLRQDO�TXDOLÀFDWLRQ�²�WKH�KHDG�RI �WKH�FRPSDQ\�
DQG�LQVWLWXWLRQV��6HOI�HYDOXDWLRQ�UHSRUW��������

Research paradigm and methodology

The study follows traditions of  pragmatism paradigm often used 
in management research which “argues that the most important de-
terminant of  the epistemology, ontology and axiology to adopt is the 
UHVHDUFK�TXHVWLRQµ��6RXQGHUV��/HZLV��	�7KRUQKLOO��������������&RQVLG-
ering ontology, pragmatism enables answering the research question 
best because of  the chosen external, multiple views. considering epis-
temology, pragmatism focuses on applied research integrating different 
perspectives of  data interpretation. regarding axiology, values play a 
large role in interpreting results. regarding data collection techniques, 
PL[HG�RU�PXOWLSOH�PHWKRG�GHVLJQV�DUH�DSSURSULDWH��6RXQGHUV��HW�DO���
2009). Another advantage of  pragmatism lies in the fact that it does 
not require huge samples and applies a practical approach integrating 
different perspectives in answering the research questions. 
7KH�UHVHDUFK�LV�H[SODQDWRU\��DQDO\WLFDO��DV�LW�LQYHVWLJDWHV�WKH�VLWXDWLRQ��

analyzes it and seeks to explain the reasons “by discovering and meas-
uring causal relations among WKHPµ��&ROOLV�	�+XVVH\�����������VHDUFK-
ing for new knowledge in order to assess phenomena in a new light. 
explanatory research was selected for the research because, as argued 
E\�6RXQGHUV��HW�DO����������WKH�HPSKDVLV�LQ�H[SODQDWRU\�UHVHDUFK�LV�RQ�
studying an issue in order to explain the relationships between variables. 
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regarding the research strategy, the survey strategy was selected as 
it involves the structured collection of  data from a created sample. Sur-
veys are commonly used in business and management studies, because 
the data obtained are standardized and easily comparable and under-
standable. It allows analyzing the data using descriptive and inferential 
VWDWLVWLFV��6RXQGHUV��HW�DO����������7KHUHIRUH��WKH�PL[HG�PRGH�VXUYH\�RI �
VWDNHKROGHUV��IDFH�WR�IDFH�DQG�H�PDLO��DSSO\LQJ�D�TXHVWLRQQDLUH�DV�D�WRRO�
was conducted by addressing two samples: 91 industry employers and 
95 graduates of  the programme Tourism and hospitality Management.

Sample

&OXVWHU�VDPSOLQJ�FRPSULVLQJ����JUDGXDWHV�����IHPDOH�����PDOH��RI �
Tourism and hospitality Management programme of  the study year 
2012/2013 was selected and it involved all full time programme gradu-
DWHV�RI �WKH�UHVSHFWLYH�VWXG\�\HDU�����UHVSRQGHQWV�ZHUH�DJHG�����������
respondents – aged 26-30. 69 respondents had employment in Latvia, 
���ZHUH�QRW�HPSOR\HG�DW�WKH�PRPHQW�RI �WKH�VXUYH\�����JUDGXDWHV�KDG�
IXOO�WLPH�RU�SDUW�WLPH�ZRUN�H[SHULHQFH�LQ�WRXULVP�DQG�KRVSLWDOLW\�ÀHOG�

Another cluster sampling of  91 tourism employers in whose enter-
prises the graduates had undergone their pre-diploma internship train-
ing was selected. 41 of  them were top-level managers, 40 – mid-level 
PDQDJHUV�����ZHUH�HPSOR\HG�LQ�WKH�ORGJLQJ�VHFWRU�����²�LQ�WKH�FDWHU-
ing sector, 12 – in travel agencies and tour operating companies. 13 
represented SMes, 25 – medium-sized tourism enterprises, 17 – large 
tourism enterprises and 30 very large tourism enterprises.   
$FFRUGLQJ�WR�2·/HDU\��������WKH�DGYDQWDJHV�RI �FOXVWHU�VDPSOLQJ�OLH�

LQ�WKH�IDFW�WKDW�LW�LQYROYHV�VXUYH\LQJ�ZKROH�FOXVWHUV�RI �GHÀQLWH�SRSX-
ODWLRQ��LQ�WKLV�FDVH��XQLYHUVLW\�JUDGXDWHV�RI �D�FHUWDLQ�SURJUDPPH�DQG�
tourism employers offering internship training to certain students), and 
full population lists are not needed to obtain valid results.

Questionnaire

In accordance with 6RXQGHUV��HW�DO���������TXHVWLRQQDLUHV�WHQG�WR�EH�
used for descriptive and explanatory research as they enable research-
ers to identify and describe the variability in different phenomena and 
examine and explain relationships between different variables. 
0L[HG�PRGH� VXUYH\� �IDFH�WR�IDFH� DQG� H�PDLO��ZDV� DGPLQLVWHUHG��

Graduates’ survey was administered on a face-to-face basis and the 
JUDGXDWHV�ÀOOHG�LQ�WKH�TXHVWLRQQDLUH�DIWHU�WKH�GHIHQVH�RI �WKHLU�%DFK-
elor’s Paper. employers were contacted face-to-face and by e-mail in 
RUGHU� WR�ÀOO� LQ� WKH�TXHVWLRQQDLUH��7KH�HPSOR\HUV·�TXHVWLRQQDLUH�ZDV�
administered after students had completed their internship in the def-
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inite enterprise. The questionnaires contained category questions and 
Likert style rating scale questions.     

Graduates’ survey comprised the following parts: information 
DERXW�WKH�UHVSRQGHQW��DJH��ZRUN�H[SHULHQFH��JHQGHU���VHOI�DVVHVVPHQW�
of  knowledge, skills and competencies developed during studies and 
their application at work. 
(PSOR\HUV·�VXUYH\�FRPSULVHG�WKH�IROORZLQJ�SDUWV��VLJQLÀFDQFH�RI �

certain knowledge, skills and competencies for employment in tourism 
DQG�KRVSLWDOLW\�LQGXVWU\��DVVHVVPHQW�RI �JUDGXDWHV·�NQRZOHGJH��VNLOOV�DQG�
FRPSHWHQFLHV�DQG�WKHLU�DSSOLFDWLRQ�DW�ZRUN��DQG�LQIRUPDWLRQ�DERXW�WKH�
UHVSRQGHQW��WKH�W\SH�RI �HQWHUSULVH��WKH�VL]H�RI �HQWHUSULVH��SRVLWLRQ���
,QWUD�JURXS� DQG� FURVV�JURXS� DQDO\VLV� RI �ÀQGLQJV� DSSO\LQJ� 6366�

software was performed.

Research design and research methods

The research consisted of  3 parts: the context analysis, setting up the 
PHWKRGRORJLFDO�IUDPHZRUN��HPSLULFDO�VWXG\��JUDGXDWHV·�VXUYH\�DQG�HPSOR\-
ers’ survey) comprising data collection and analysis, as well as designing the 
model and elaborating conclusions. The research design is shown in Figure 1.

The study uses multiple methods, namely multi-method quantita-
WLYH�DSSURDFK��ZKLFK�DFFRUGLQJ�WR�6RXQGHUV�HW�DO���������LV�LQFUHDVLQJO\�
used in business and management research comprising also primary 
and secondary data analysis. The use of  multiple methods implies the 
application of  more than one data collection technique and analysis 
procedures to answer the research question. 

In the present research the following research methods have been 
applied: 1) literature review on tourism education and employability 
VNLOOV�����SULPDU\�GDWD�FROOHFWLRQ�PHWKRGV��JUDGXDWHV·�VXUYH\�DQG�WRXU-
LVP�HPSOR\HUV·�VXUYH\��DSSO\LQJ�IDFH�WR�IDFH�DQG�H�PDLO�TXHVWLRQQDLUHV��
���VHFRQGDU\�GDWD�FROOHFWLRQ��GRFXPHQWDU\��PXOWLSOH�VRXUFH��DQG�DG�KRF�
VXUYH\V��PHWKRGV�����GDWD�DQDO\VLV�DQG�LQWHUSUHWDWLRQ�PHWKRGV��DQDO\VLV�
of  descriptive statistics, inferential statistics analysis – cronbach’s Alpha 
reliability Statistics test, Kolmogorov-Smirnov Z test to test empiri-
cal distribution, according to the results non-parametric methods for 
further data analysis). descriptive statistics was collected in order to 
analyze general opinions and trends and compare the respondents’ an-
swers to the questions. This included the analysis of  frequencies, means, 
modes and medians. Special attention was paid to means and modes 
DV�DFFRUGLQJ�WR�&ROOLV�	�+XVVH\��������PHDQV�UHYHDO�WKH�DULWKPHWLF�
value of  the responses and medians – the most frequently occurring 
value in a data set, thus pointing to the majority opinion. cronbach’s 
Alpha reliability Statistics test was applied to test internal consistency 
between the questions and data validity and reliability. next, Kolmog-
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orov-Smirnov Z test was applied to determine empirical distribution 
in order to select further methods for data analysis. In accordance with 
the results non-parametric tests were applied to analyze the difference 
between two or more variables and between two and more groups. 
$FFRUGLQJ�WR�%DJJLR�	�.OREDV��������0DQQ�:KLWQH\�8�WHVW�ZDV�DS-
SOLHG�WR�ÀQG�RXW�LI �WKHUH�ZDV�D�GLIIHUHQFH�LQ�WKH�RSLQLRQ�EHWZHHQ�WZR�
samples, Wilcoxon Signed ranks test was applied to analyze the differ-
ence between two pairs, Kruskal Wallis test was applied to analyze the 
difference between more than two groups and Kendall’s tau-b corre-
lation test was applied to investigate correlations. The p-value method 
was used for data analysis and interpretation.

Figure 1. The research design
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reSuLTS

Graduates’ Survey

$SSO\LQJ�/LNHUW�VW\OH�VFDOH��ZKHUH�� YHU\�EDG��� EDG��� UDWKHU�EDG��
� DYHUDJH��� JRRG��� YHU\�JRRG��JUDGXDWHV�HYDOXDWHG�WKHLU�NQRZOHGJH�
acquired and skills and competencies developed during studies at Turi-
ED�8QLYHUVLW\��7KH�ÀQGLQJV�VKRZ�WKDW�RYHUDOO�JUDGXDWHV�HYDOXDWHG�WKHLU�
NQRZOHGJH��PHDQV�UDQJLQJ�IURP��������WR���������PHGLDQV��������DQG�
��������PRGHV������DQG��������VNLOOV�DQG�FRPSHWHQFLHV��PHDQV�UDQJ-
ing from 3.0105 to 5.4737, medians mostly 5.0000 and 6.0000, modes 
mostly 5.00 and 6.00) as DYHUDJH�DQG�JRRG��UHIHU�WR�Table 1).

The highest evaluation of  knowledge was given to the knowledge 
acquired in the courses Personnel Management and Psychology which might 
be referred to as general courses developing generic competencies. re-
garding special professional courses the highest evaluation was given 
to the knowledge acquired in the courses Hotel Operations and Manage-
ment and Tourism and Hospitality Industry Operations. In turn, the lowest 
evaluation was given to the knowledge acquired in professional courses 
Economics and Financial Management and Accounting both of  which are sig-
QLÀFDQW�WR�PDQDJH�EXVLQHVVHV�VXFFHVVIXOO\��5HJDUGLQJ�VHOI�HYDOXDWLRQ�RI �
VNLOOV�DQG�FRPSHWHQFLHV�HPSOR\DELOLW\�VNLOOV�ZHUH�HYDOXDWHG�TXLWH�KLJK��
for example, team working skills, problem-solving skills, organizational 
skills. The lowest evaluation was given to German/french language 
skills which points to the necessity to practice these skills during stud-
ies more. A similar self-evaluation of  students’ second foreign language 
VNLOOV�ZDV�REWDLQHG�LQ�D�VWXG\��/XND��'RQLQD��������FRQGXFWHG�LQ�7XULED�
university in 2009. Graduates admitted that they had positive attitude 
to work and they were able to apply theoretical knowledge in practice 
which is essential for any business. 

Moreover, the analysis of  frequencies showed that on average 60 
graduates out of  95 admitted that their knowledge, skills and com-
SHWHQFLHV�ZHUH�JRRG�DQG�YHU\�JRRG��,Q����SDUDPHWHUV�RXW�RI ����WKH�
QXPEHUV� H[FHHGHG� ���� IRU� H[DPSOH�� UHVSRQVLELOLW\� IRU� RQH·V� DFWLRQV�
DQG�GHFLVLRQV�����JUDGXDWHV���DELOLW\�WR�GHPRQVWUDWH�SRVLWLYH�DWWLWXGH�
to work and communication abilities with colleagues and managers 
DW�GLIIHUHQW�OHYHOV�����LQ�HDFK�SRVLWLRQ���FRPPXQLFDWLRQ�DELOLWLHV�ZLWK�
JXHVWV�������(QJOLVK�ODQJXDJH�VNLOOV�DQG�WKH�FDSDELOLW\�RI �XVLQJ�06�2I-
ÀFH�SURJUDPV�����LQ�HDFK���SUREOHP�VROYLQJ�VNLOOV�������RUJDQL]DWLRQDO�
VNLOOV�������HWF��7KHVH�VNLOOV�DQG�FRPSHWHQFLHV�DUH�ERWK�JHQHULF�VNLOOV�
and employability skills. 
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Table 1. Self-evaluation of  graduates’ knowledge, skills and competencies

Self-evaluation of  the: Mean Median Mode

Knowledge acquired in the course Tourism and hospitality 
Industry operations 4.6737 5.0000 5.00

Knowledge acquired in the course Tourism Management ������ 4.0000 4.00

Knowledge acquired in the course financial Management 
and Accountancy 3.7579 4.0000 4.00

Knowledge acquired in the course economics 3.7263 4.0000 4.00

Knowledge acquired in the course Psychology ������ 5.0000 5.00

Knowledge acquired in the course Personnel Management 4.9579 5.0000 5.00

Knowledge acquired in the course hotel Management and 
reservation Systems ������ 4.0000 �����D�

Knowledge acquired in the course hotel operations and 
Management ������ 5.0000 5.00

Knowledge acquired in the course catering Management 
and organization 4.1474 4.0000 5.00

Knowledge acquired in the course International Tourism 
and Globalization ������ 4.0000 �����D�

Knowledge acquired in the course Tour organization and 
Management 4.4211 4.0000 4.00

Knowledge acquired in the course Marketing 4.5263 5.0000 5.00

english language skills ������ 5.0000 5.00

German/french language skills 3.0105 3.0000 3.00

russian language skills ������ 5.0000 6.00

communication abilities with guests 5.3474 5.0000 6.00

communication abilities with colleagues and managers of  
different levels ������ 5.0000 6.00

reservation system skills 4.4000 4.0000 4.00

&DSDELOLW\�WR�XVH�06�2IÀFH�SURJUDPV ������ 6.0000 6.00

organizational skills ������ 5.0000 5.00

Ability to manage and control others 4.6737 5.0000 5.00

Team working skills 5.4000 6.0000 6.00

Problem solving skills ������ 5.0000 5.00

Ability to motivate others 4.9053 5.0000 5.00

responsibility about one’s actions and decisions ������ 5.0000 5.00

capability to apply strategic approach to enterprise manage-
ment 4.7053 5.0000 5.00

Ability to demonstrate positive attitude towards work 5.4737 6.0000 6.00

Ability to apply theoretical knowledge in practice 5.0000 5.0000 5.00

Ability to express and argument one’s opinion and ideas ������ 5.0000 5.00

Presentation skills 4.3474 5.0000 5.00

a  Multiple modes exist. The smallest value is shown
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Graduates also had to evaluate factors enhancing their knowledge, 
skills and competencies. Top positions were taken by such integral parts 
RI �WKH�VWXG\�SURJUDPPH�DV�LQWHUQVKLS�����������HODERUDWLRQ�RI �6WXG\�
SDSHUV�DQG�'LSORPD�SDSHU����������DQG�performing of  independent 
WDVNV�����������UHIHU�WR�Figure 2). 

Figure 2. Factors enhancing graduates’ knowledge, skills and com-
petencies according to their self-evaluation

Tourism and hospitality Management programme is designed in 
such a way that all students undergo three internships in the industry 
and additionally a pre-diploma placement, elaborate three Study papers 
DQG�'LSORPD�SDSHU��%DFKHORU·V�7KHVLV��DQG�WKH�VFRSH�RI �LQGHSHQG�
ent tasks is 70%. ,QGHSHQGHQW�WDVNV�RU�DV�GHÀ�QHG�LQ�WKH�FXUUHQW�SUR�
gramme – self-dependent studies – is a compulsory part of  studies at 
Turiba which comprises students’ independent work during the study 
course and its scope corresponds to the amount of  ecTS to be ac-
quired during the course. Self-dependent studies include: studying of  
compulsory and additional literature and sources, doing regular tests, 
SUHSDULQJ�IRU�OHFWXUHV��VHPLQDUV��WHVWV��À�QDO�WHVWV�DQG�H[DPLQDWLRQV��DQG�
performing other tasks in accordance with the course requirements. 
,QWHUQVKLS�DQG� OHFWXUHV� IRUP�D�FRQVLGHUDEOH�SDUW�RI � WKH� VWXGLHV��

therefore, these two factors were analyzed in-depth. on average, 23 
JUDGXDWHV�DFNQRZOHGJHG�OHFWXUHV�DQG����²�LQWHUQVKLS�DV�D�YHU\�VLJQLÀ��
cant factor in developing their knowledge. Figure 3 shows the extent 
to which graduates, who had highly and very highly evaluated their 
knowledge, recognized internship and lectures as factors enhancing 
their knowledge acquisition.
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Figure 3. Graduates’ knowledge acquisition and their opinion about 
internship and lectures

comparing these factors 24.47% of  graduates having good and very 
good knowledge in the courses acknowledged that they had acquired it in 
lectures, whereas 46.75% stressed the role of  internship. In turn, on aver-
age 35 graduates acknowledged lectures and 67 – internship as a very sig-
QLÀ�FDQW�IDFWRU�LQ�GHYHORSLQJ�WKHLU�VNLOOV�DQG�FRPSHWHQFLHV��7KH�À�QGLQJV�
show the importance of  the role of  internship in enhancing in particular 
students’ professional knowledge, as knowledge in such courses as Hotel 
Operations and Management, Personnel Management, Tourism and Hospitality Indus-
try Operations are enhanced during internship much more than in lectures. 
In fact, there is no study course wherein knowledge was enhanced more in 
lectures than during internship. Figure 4 shows the extent to which gradu-
ates, who had highly and very highly evaluated their skills and competencies, 
recognized internship and lectures as factors enhancing their development.

Figure 4. Development of  graduates’ skills and competencies and 
their opinion about internship and lectures
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comparing these factors 36.47% of  graduates having good and 
very good skills and competencies acknowledged that they had devel-
oped them in lectures, whereas 70.77% stressed the role of  internship.
,Q�ERWK�FDVHV�ÀQGLQJV�LQGLFDWH�D�SUHGRPLQDQFH�RI �WKH�GHYHORSPHQW�

of  skills, competencies and knowledge during internship which empha-
VL]HV�WKH�VLJQLÀFDQFH�RI �LQWHUQVKLS�LQ�WKH�VWXG\�SURFHVV�DQG�SRLQWV�WR�
the necessity of  the university to work hand-in-hand with the industry 
in order to intensify the internship content and management.
7KH�DSSOLHG�.UXVNDOO�:DOOLV�WHVW�VKRZV�WKDW�WKHUH�LV�QR�VLJQLÀFDQW�

difference in respondents’ opinion analyzing the data in accordance 
ZLWK�WKHLU�ZRUN�H[SHULHQFH��S�YDOXH �������������DQG�WKHLU�HPSOR\-
PHQW� VHFWRU� �S�YDOXH ��������������&URQEDFK·V�$OSKD� WHVW� YDOLGDWHV�
JRRG�LQWHUQDO�FRQVLVWHQF\�DQG�YHU\�KLJK�YDOLGLW\��Į �������DV�ZHOO�DV�
YHU\�KLJK�GDWD�UHOLDELOLW\��V ��������������7KXV��WKH�UHVXOWV�PD\�EH�JHQ-
eralized to all graduates of  the present tourism curriculum.

Employers’ Survey

$SSO\LQJ�/LNHUW�VW\OH�VFDOH��ZKHUH�� QRW�LPSRUWDQW��� QRW�UHDOO\�
LPSRUWDQW��� UDWKHU�LPSRUWDQW��� DYHUDJH��� LPSRUWDQW��� YHU\�LP-
SRUWDQW��WRXULVP�HPSOR\HUV�HYDOXDWHG�WKH�VLJQLÀFDQFH�RI �FHUWDLQ�NQRZO-
edge, skills and competencies for successful operation in tourism and 
KRVSLWDOLW\�LQGXVWU\��7KH�ÀQGLQJV�VKRZ�WKDW�RYHUDOO�HPSOR\HUV�UHFRJ-
nized the importance of  all knowledge, skills and competencies the 
development of  which are included in the curriculum under investi-
JDWLRQ��PHDQV�UDQJLQJ�IURP��������WR���������PHGLDQV�PRVWO\��������
and 5.0000, modes mostly 6.00 and 5.00). The only two parameters 
ZKLFK�JRW�ORZHU�PHGLDQV����������DQG�PRGHV��������ZHUH�NQRZOHGJH�
in Economics and German/french language skills. Analyzing these two 
parameters according to the sector it is evident that employers from 
WKH�DFFRPPRGDWLRQ�VHFWRU�HYDOXDWHG�WKH�VLJQLÀFDQFH�RI �NQRZOHGJH�LQ�
Economics�VOLJKWO\�KLJKHU������YHU\�LPSRUWDQW�DQG��������LPSRUWDQW��
WKDQ�WKRVH�IURP�WKH�FDWHULQJ�VHFWRU���������YHU\�LPSRUWDQW������LP-
SRUWDQW��DQG�HPSOR\HUV�IURP�WRXULVW�LQIRUPDWLRQ�FHQWUHV��7,&���WUDYHO�
DJHQFLHV�DQG�WRXU�RSHUDWLQJ�FRPSDQLHV���������YHU\�LPSRUWDQW�DQG�
21.43% important). In turn, employers from the accommodation sec-
tor evaluated the necessity of  German/french language skills lower 
�������YHU\�LPSRUWDQW�DQG��������LPSRUWDQW��WKDQ�HPSOR\HUV�IURP�
7,&��WUDYHO�DJHQFLHV�DQG�WRXU�RSHUDWLQJ�FRPSDQLHV���������YHU\�LP-
SRUWDQW� DQG� ������� LPSRUWDQW�� EXW� KLJKHU� WKDQ� HPSOR\HUV� IURP�
WKH�FDWHULQJ�VHFWRU���������YHU\�LPSRUWDQW�DQG��������LPSRUWDQW�����������������������������������������
7KLV�VKRZV�WKDW�WKH�UHVXOWV�DUH�VHFWRU�VSHFLÀF�
$SSO\LQJ�/LNHUW�VW\OH� VFDOH� �ZKHUH�� YHU\�EDG�� � EDG��� UDWKHU�

EDG��� DYHUDJH��� JRRG��� YHU\�JRRG��HPSOR\HUV�HYDOXDWHG�JUDGX-
ates’ knowledge, skills and competencies �UHIHU�WR�Table 2). 
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Table 2. Graduates’ knowledge, skills and competencies according to 
the evaluation by employers

Evaluation of: Mean Median Mode

Knowledge acquired in the course Tourism and hospitality Industry 
operations ������ 5.0000 5.00

Knowledge acquired in the course Tourism Management ������ 4.0000 4.00

Knowledge acquired in the course financial Management and Accountancy 3.7143 4.0000 4.00

Knowledge acquired in the course economics ������ 4.0000 4.00

Knowledge acquired in the course Psychology ������ 5.0000 5.00

Knowledge acquired in the course Personnel Management ������ 5.0000 5.00

Knowledge acquired in the course hotel Management and reservation 
Systems 3.6044 4.0000 �����D�

Knowledge acquired in the course hotel operations and Management ������ 4.0000 4.00

Knowledge acquired in the course catering Management and organization 3.9011 5.0000 5.00

Knowledge acquired in the course International Tourism and Globalization ������ 4.0000 5.00

Knowledge acquired in the course Tour organization and Management ������ 4.0000 5.00

Knowledge acquired in the course Marketing ������ 5.0000 5.00

Graduates’ english language skills 5.1319 5.0000 5.00

Graduates’ German/french language skills 3.1319 3.0000 3.00

Graduates’ russian language skills 4.6923 5.0000 6.00

Graduates’ communication abilities with guests 5.1429 5.0000 6.00

Graduates’ communication abilities with colleagues and managers of  
different levels 5.3626 6.0000 6.00

Graduates’ communication abilities with Latvian tourists ������ 5.0000 6.00

Graduates’ communication abilities with foreign tourists 5.0000 5.0000 6.00

Graduates’ reservation system skills 4.1099 5.0000 5.00

*UDGXDWHV·�FDSDELOLW\�WR�XVH�06�2IÀFH�SURJUDPV 5.0220 5.0000 6.00

Graduates’ organizational skills 4.6374 5.0000 5.00

Graduates’ team working skills ������ 6.0000 6.00

Graduates’ problem solving skills ������ 5.0000 5.00

Graduates’ ability to motivate others ������ 5.0000 5.00

Graduates’ responsibility about their actions and decisions 5.2637 6.0000 6.00

Graduates’ capability to apply strategic approach to enterprise management 4.6264 5.0000 5.00

Graduates’ initiative 4.9451 5.0000 5.00

Graduates’ creativity 5.0659 5.0000 6.00

Graduates’ ability to demonstrate positive attitude towards work 5.4396 6.0000 6.00

Graduates’ ability to apply theoretical knowledge in practice 5.0659 5.0000 6.00

Graduates’ ability to express and argument their opinion and ideas 4.9451 5.0000 6.00

Graduates’ presentation skills ������ 5.0000 5.00

a  Multiple modes exist. The smallest value is shown
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In general, employers evaluated the graduates’ knowledge as average 
�PHDQV�UDQJLQJ�IURP��������WR���������PHGLDQV�PRVWO\���������PRGHV�
4.00 and 5.00), whereas they evaluated the graduates’ skills and compe-
WHQFLHV�DV�JRRG��PHDQV�UDQJLQJ�IURP��������WR���������PHGLDQV�PRVW-
ly 5.0000 and 6.0000, and modes 5.00 and 6.00). The exception was 
WKH�JUDGXDWHV·�*HUPDQ�)UHQFK�ODQJXDJH�VNLOOV��PHDQ���������PHGLDQ�
3.0000, mode 3.00). According to the employers graduates have highly 
developed employability skills such as: communication abilities with 
foreign tourists, communication abilities with colleagues and managers 
of  different levels, team working skills and responsibility for their own 
actions and decisions. In turn, more attention should be paid to the 
development of  students’ knowledge in special professional courses 
in which graduates received a comparatively low evaluation – Financial 
Management and Accountancy, Economics, Hotel Operations and Management.
$QDO\]LQJ�WKH�GDWD�UHJDUGLQJ�WKH�ÀHOG�RI �HQWHUSULVH�LQ�PRVW�FDVHV�

WKHUH�ZHUH�QR�VLJQLÀFDQW�GLIIHUHQFHV�LQ�WKH�RSLQLRQ�RI �HPSOR\HUV��S�
YDOXH ��������������+RZHYHU��the differences appeared in the follow-
LQJ�IRXU�VHFWRU�VSHFLÀF�SDUDPHWHUV��LPSRUWDQFH�RI �SRWHQWLDO�HPSOR\HHV·�
knowledge in Hotel Management and Reservation Systems��S�YDOXH ��������
Hotel Operations and Management��S�YDOXH ��������Catering Management and 
Organization��S�YDOXH �������DQG�LQ�HYDOXDWLRQ�RI �JUDGXDWHV·�NQRZOHGJH�
in Catering Management and Organization��S�YDOXH ��������7KH�ÀUVW�WZR�
of  those parameters are more highly evaluated by employers from the 
accommodation sector, TIc and travel agencies than by those from 
the catering sector, whereas the other two parameters are more highly 
evaluated by employers from the catering sector and TIc than other 
sectors. Those data may be generalized for the sector. differences were 
DOVR�GLVFRYHUHG�LQ�WKH�IROORZLQJ�ÀYH�SDUDPHWHUV�UHIHUULQJ�WR�HPSOR\-
ability skills: importance of  english language skills of  potential em-
SOR\HHV��S�YDOXH ��������FRPPXQLFDWLRQ�VNLOOV�ZRUNLQJ�ZLWK�IRUHLJQ�
WRXULVWV��S�YDOXH ��������WKH�VNLOOV�RI �DSSO\LQJ�06�2IÀFH�SURJUDPV�
�S�YDOXH ��������SRVLWLYH�DWWLWXGH�WRZDUGV�ZRUN��S�YDOXH �������DQG�
HYDOXDWLRQ�RI �JUDGXDWHV·�(QJOLVK�ODQJXDJH�VNLOOV��S�YDOXH ��������7KH�
differences were discovered in all sectors.
$QDO\]LQJ�WKH�GDWD�E\�WKH�HPSOR\HU·V�SRVLWLRQ�DW�WKH�FRPSDQ\��WRS�

level, mid-level, lower-level manager) in most cases there were no sig-
QLÀFDQW�GLIIHUHQFHV�LQ�WKH�RSLQLRQ�RI �HPSOR\HUV��S�YDOXH ��������������
however, differences were observed in the following parameters: evalu-
ation of  graduates’ knowledge in Marketing��S�YDOXH ������, importance 
of  communication abilities with colleagues and managers of  different 
OHYHOV��S�YDOXH �������DQG�WHDP�ZRUNLQJ�VNLOOV��S�YDOXH ��������HYDOXD-
WLRQ�RI �JUDGXDWHV·�FRPPXQLFDWLRQ�DELOLWLHV�ZLWK�JXHVWV��S�YDOXH ������, 
JUDGXDWHV·�WHDP�ZRUNLQJ�VNLOOV��S�YDOXH ������, responsibility for their 
RZQ�DFWLRQV�DQG�GHFLVLRQV��S�YDOXH ������ and ability to express and 
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DUJXPHQW� WKHLU� RSLQLRQ� �S�YDOXH ��������(YDOXDWLQJ� WKH� JUDGXDWHV·�
knowledge in Marketing top-level managers evaluated it slightly higher 
WKDQ�NQRZOHGJH�LQ�RWKHU�SDUDPHWHUV��PHDQ��������FI��WR����������������
except the mean for knowledge in Psychology 5.1463), whereas lower lev-
el managers evaluated it comparatively lower than knowledge in other 
SDUDPHWHUV��PHDQ��������FI��WR�����������������7KH�PHDQV�FRQFHUQLQJ�
the importance of  employability skills and competencies for top-level 
PDQDJHUV�DUH����������������IRU�PLG�OHYHO�PDQDJHUV�²����������������
IRU�ORZHU�OHYHO�PDQDJHUV�²����������������%RWK��FRQFHUQLQJ�WKH�LP-
portance of  communication abilities with colleagues and managers 
of  different levels, and team working skills top-level managers evalu-
DWHG�WKHP�VOLJKWO\�ORZHU�LQ�WKHVH�SDUDPHWHUV��PHDQ��������DQG��������
respectively) compared to the evaluation done by lower-level manag-
HUV��PHDQ��������IRU�HDFK���5HJDUGLQJ�HYDOXDWLRQ�RI �JUDGXDWHV·�VNLOOV�
and competencies the differences do not follow the same pattern. In 
some cases top-level managers evaluated a certain parameter on aver-
age higher than other parameters, for example, responsibility for their 
RZQ�DFWLRQV�DQG�GHFLVLRQV��PHDQ��������FI��WR�����������������LQ�RWKHU�
cases – comparatively lower, for example, ability to express and argu-
PHQW�WKHLU�RSLQLRQ��PHDQ����������/RZHU�OHYHO�PDQDJHUV�RQ�DYHUDJH�
evaluated graduates’ competencies and skills high in these parameters: 
FRPPXQLFDWLRQ�DELOLWLHV�ZLWK�JXHVWV��PHDQ��������FI��WR�����������������
WHDP�ZRUNLQJ�VNLOOV��PHDQ����������JUDGXDWHV·�UHVSRQVLELOLW\�IRU�WKHLU�
RZQ�DFWLRQV�DQG�GHFLVLRQV��PHDQ���������DQG�DELOLW\�WR�H[SUHVV�DQG�
DUJXPHQW�WKHLU�RSLQLRQ��PHDQ���������

Analyzing the data by the company size, overall, there were no sig-
QLÀFDQW�GLIIHUHQFHV�LQ�WKH�RSLQLRQ�RI �HPSOR\HUV��S�YDOXH ��������������
differences were discovered only in two parameters: importance of  
potential employees’ knowledge in Hotel Management and Reservation 
Systems��S�YDOXH �������PHDQ�UDQN�IRU�60(��������IRU�PHGLXP�VL]HG�
companies 32.56, for large companies 42.47 and for very large com-
SDQLHV��������DQG�LPSRUWDQFH�RI �SRWHQWLDO�HPSOR\HHV·�NQRZOHGJH�LQ�
Hotel Operations and Management��S�YDOXH �������PHDQ�UDQN�IRU�60(�
49.62, for medium-sized companies 30.70, for large companies 39.74 
and for very large companies 52.33). 

cronbach’s Alpha test validates excellent internal consistency and 
extremely high validity �Į �������DV�ZHOO�DV�YHU\�KLJK�GDWD�UHOLDELOLW\�
�V �������������

To conclude, as the employers’ survey showed mainly some sig-
QLÀFDQW�GLIIHUHQFHV�LQ�VHFWRU�VSHFLÀF�SDUDPHWHUV�EXW��RYHUDOO��WKHUH�
ZHUH�QR�VLJQLÀFDQW�GLIIHUHQFHV�LQ�RWKHU�SDUDPHWHUV�WKH�HPSOR\HUV·�
GDWD�PD\�EH�JHQHUDOL]HG�FRQVLGHULQJ�WKH�VSHFLÀFV�RI �WKH�VHFWRU��7KLV�
has to be taken into consideration when developing and/or improv-
ing a curriculum. 
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Data Comparison

The applied Mann-Whitney u-test revealed the differences between 
the opinion of  the two samples in 19 out of  29 issues under analysis. 
,Q���SDUDPHWHUV�VLJQLÀFDQW�GLIIHUHQFHV��%DJJLR�	�.OREDV��������ZHUH�
GLVFRYHUHG��S ������������LQ���SDUDPHWHUV�²�YHU\�VLJQLÀFDQW�GLIIHUHQFHV�
�S ������������DQG�LQ����SDUDPHWHUV�H[WUHPHO\�VLJQLÀFDQW�differences 
�S��������ZHUH�UHYHDOHG��UHIHU�WR�Table 3).

Table 3. Findings of  Mann-Whitney U-test in terms of  the 
respondents’ group

Evaluation of:
Mann-

Whitney 
U

Z
Asymp. 

Sig. 
(2-tailed)

Tourism and hospitality Industry operations knowledge 4052.500 -.777 .437

Tourism Management knowledge 3753.000 -1.612 .107

financial Management and Accountancy knowledge 3520.500 -2.259 .024

economics knowledge 3316.500 ������ .004

Psychology knowledge �������� -4.457 .000

Personnel Management knowledge 3905.000 -1.201 .230

hotel Management and reservation Systems knowledge �������� ������ ����

hotel operations and Management knowledge 3654.000 ������ .060

catering Management and organization knowledge 3511.000 ������ .023

International Tourism and Globalization knowledge 4177.500 -.407 ����

Tour organization and Management knowledge 4097.000 -.631 ����

Marketing knowledge 3334.500 ������ .005

english language skills 2624.000 -5.239 .000

German/french language skills 2279.000 -5.706 .000

russian language skills 2526.500 -5.373 .000

communication abilities with guests 2627.000 -5.610 .000

communication abilities with colleagues and managers of  different levels 2743.500 ������ .000

reservation system skills 3621.000 -1.971 .049

&DSDELOLW\�WR�XVH�06�2IÀFH�SURJUDPV 4131.500 ����� .563

organizational skills �������� -3.595 .000

Team working skills 3336.000 -3.124 .002

Problem solving skills �������� -6.442 .000

Ability to motivate others �������� -1.397 .163

responsibility about one’s actions and decisions 2606.500 -5.447 .000

capability to apply strategic approach to enterprise management �������� -2.913 .004

Ability to demonstrate positive attitude towards work 3369.500 -3.139 .002

Ability to apply theoretical knowledge in practice 3441.000 -2.572 .010

Ability to express and argument one’s opinion and ideas 3019.500 ������ .000

Presentation skills 3649.000 -1.917 .055
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overall, differences were discovered mainly in evaluating the gradu-
ates’ skills and competencies, all of  which might be considered as em-
SOR\DELOLW\�VNLOOV��$Q�H[WUHPHO\�VLJQLÀFDQW�GLIIHUHQFH�ZDV�GLVFRYHUHG�
in the following skills and competencies: english language skills, Ger-
man/french language skills, russian language skills, communication 
abilities with guests, communication abilities with colleagues and man-
agers of  different levels, organizational skills, problem solving skills, 
responsibility for one’s actions and decisions and ability to express and 
DUJXPHQW�RQH·V�RSLQLRQ�DQG�LGHDV��S ����������

regarding knowledge, differences were found in evaluating knowl-
edge in the following study courses: Financial Management and Accountancy 
�S ��������Economics �S ��������Psychology��S ������Catering Management 
and Organization��S �������DQG�Marketing �S ��������UHIHU�WR�Figure 5).

Figure 5. Evaluation of  graduates’ knowledge (courses where signif-
icant difference between the two groups was observed)

In majority of  the cases employers evaluated the graduates’ knowl-
edge lower than graduates in their self-evaluation: knowledge acquired 
in the courses Financial Management and Accountancy��PHDQ��������YV��
3.7579), Psychology� �PHDQ��������YV�����������Catering Management and 
Organization��PHDQ��������YV����������DQG�Marketing �PHDQ��������YV��
4.5263). only in the course Economics there was an opposite situation 
– graduates’ self-evaluation was lower than that done by the employ-
HUV��PHDQ��������YV�����������

A similar trend was observed when comparing the evaluation 
of  graduates’ skills and competencies. In most parameters gradu-
ates evaluated their skills and competencies higher than employers, 
except in four: evaluation of  graduates’ German/french language 
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VNLOOV��HPSOR\HUV·�PHDQ��������YV��JUDGXDWHV·�PHDQ����������5XVVLDQ�
ODQJXDJH�VNLOOV��PHDQ��������YV�����������DELOLW\�WR�DSSO\�WKHRUHWLFDO�
NQRZOHGJH�LQ�SUDFWLFH��PHDQ��������YV����������DQG�DELOLW\�WR�H[SUHVV�
DQG�DUJXPHQW�RQH·V�RSLQLRQ�DQG�LGHDV��PHDQ��������YV�����������UH-
fer to Table 4).

Table 4. Comparison of  skills and evaluations by graduates                
and employers, %

Skills and 
competencies Group Very 

good Good Average Rather 
bad Bad Very 

bad
No 
data

english language skills
Graduates ����� 45.26 14.74 2.11 0 0 0

employers ����� 46.15 12.09 1.10 0 0 2.20

German/french 
language skills

Graduates 0 9.47 25.26 32.63 23.16 ���� 1.05

employers 7.69 ����� ����� 25.27 6.59 10.99 12.09

russian language 
skills

Graduates ����� 22.11 ����� ����� 4.21 1.05 4.21

employers 32.97 29.67 ����� 7.69 1.10 1.10 3.30

communication 
abilities with guests

Graduates ����� 40.00 10.53 0 1.05 0 0

employers ����� 37.36 ���� 0 1.10 0 4.40

communication abilities 
with colleagues, managers

Graduates 47.37 44.21 7.37 0 1.05 0 0

employers 51.65 ����� 7.69 1.10 0 0 1.10

organizational skills
Graduates 20 55.79 22.11 2.11 0 0 0

employers 27.47 ����� ����� 6.59 0 0 6.59

responsibility for 
actions and decisions

Graduates 41.05 ����� 7.37 0 0 0 0

employers 51.65 ����� 10.99 4.40 0 0 0

Ability to express and 
argument opinions, ideas

Graduates 27.37 45.26 20.00 5.26 0 0 2.11

employers 39.56 34.07 ����� 3.30 1.10 0 3.30

This trend might be explained by the fact that graduates still lack 
work experience and that the scope of  internship tasks might not al-
low the application of  the full range of  knowledge acquired and skills 
DQG�FRPSHWHQFLHV�GHYHORSHG�GXULQJ�VWXGLHV�ZKLFK�FRQVHTXHQWO\�LQÁX-
ences the evaluation of  the graduates’ potential knowledge, skills and 
competencies. This again points to a necessity for a closer collabora-
tion model between the university and the industry to intensify this 
collaboration thereby diminishing the gap and enhancing graduates’ 
employability.

As the applied cronbach’s Alpha test validates good internal con-
VLVWHQF\�DQG�YHU\�KLJK�YDOLGLW\��Į �������DV�ZHOO�DV�YHU\�KLJK�GDWD�UH-
OLDELOLW\��V �������������WKH�GDWD�PD\�EH�JHQHUDOL]HG�DV�WR�RWKHU�WRXU-
ism students of  the present curriculum – the graduates of  other study 
years as well as other tourism employers. 
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Discussion

“employability skills have often fallen on acquisition of  generic 
skills and development of  graduates’ attributes. Since the continuum 
of  employability skills is lifelong learning, the acquisition of  such ge-
QHULF�VNLOOV�FDQ�VWDUW�IURP�SHUVRQDO�DWWULEXWHV�RI �LQGLYLGXDO�JUDGXDWHVµ�
�6HOYDGXUDL�HW�DO���������������

research, carried out in different geographical regions and occupa-
tion areas, regarding employers’ needs and graduates’ skills enhanced 
during studies clearly show marked differences between them. for ex-
DPSOH��D�VWXG\�FRQGXFWHG�LQ�WKH�8QLWHG�.LQJGRP��&%,��������VWUHVVHG�
employability skills as the most important factor for graduates’ em-
SOR\DELOLW\��)RXU�RXW�RI �ÀYH�HPSOR\HUV�HPSKDVL]HG�WKHLU�VLJQLÀFDQFH��
+RZHYHU��WKH�VWXG\�DOVR�SRLQWHG�WR�D�GHÀFLHQF\�RI �WKHVH�VNLOOV. 47% 
RI �HPSOR\HUV�ZHUH�QRW�VDWLVÀHG�ZLWK�EXVLQHVV�DQG�FXVWRPHU�DZDUH-
QHVV�VNLOOV�DQG�VHOI�PDQDJHPHQW�VNLOOV�������RI �JUDGXDWHV��6LPLODUO\��
the study higher education as a Generator of  Strategic competenc-
HV��+(*(6&2��FRQGXFWHG�DFURVV�(XURSH�LQ�������$OOHQ��	�YDQ�GHU�
9HOGHQ��������SRLQWHG�WR�WKH�VLJQLÀFDQFH�RI �FROODERUDWLRQ�VNLOOV��DQD-
lytical thinking and ability to work under pressure, at the same time, 
revealed the lack of  analytical thinking skills and ability to work under 
the pressure. 

The current research carried out in Latvia, indicates that there is a 
gap between the knowledge, skills and competencies required by the 
industry and the level that graduates demonstrate. compared to the 
SUHYLRXVO\�PHQWLRQHG�+(*(6&2�VWXG\� �$OOHQ��	�YDQ�GHU�9HOGHQ��
2009) where graduates in some cases demonstrated surplus of  skills, 
e.g., communication abilities and IT skills, in the current study no sur-
plus of  skills was discovered. however, the gap was not very large, 
which points to opportunities of  increasing students’ employability 
skills during practical work, i.e., internship. 

Another trend observed in the current study – overall, graduates 
evaluated their skills and competencies higher than employers did it. 
These results coincide with the results obtained in the studies con-
GXFWHG�LQ�6SDLQ��%RQL��	�/R]DQR��������0XQDU��	�0RQWDxR��������LQ�
which graduates’ employability skills also got a lower evaluation com-
SDUHG�WR�WKHLU�VLJQLÀFDQFH��WKH�ODUJHVW�JDS�EHLQJ�IRU�WKH�DELOLW\�WR�DS-
ply theoretical knowledge in practice. This trend might be explained 
E\�JUDGXDWHV·�LQVXIÀFLHQW�ZRUN�H[SHULHQFH�ZKLFK�GLG�QRW�HQDEOH�WKHP�
thoroughly evaluate their skill level.

Another gap was discovered regarding skills required by the indus-
try. The research revealed that the industry requires more professionals 
ZLWK�VSHFLÀF�NQRZOHGJH�DQG�VNLOOV�UDWKHU�WKDQ�WRS�OHYHO�PDQDJHUV�ZLWK�
strategic competencies. This is in contradiction with the objectives of  
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WKH�EDFKHORU·V�VWXG\�SURJUDPPHV�ZKLFK�DFFRUGLQJ�WR�WKH�4XDOLÀFDWLRQV�
framework belong to Level 6 programmes and the level descriptors 
GHPDQG�GHPRQVWUDWLRQ�RI �D�KLJK�OHYHO�RI �JHQHUDO�DQG�VSHFLÀF�NQRZO-
HGJH�� JHQHULF� DQG� VXEMHFW�VSHFLÀF� FRPSHWHQFLHV� �/DWYLDQ�4XDOLÀFD-
tions framework Level descriptors, 2010). Another problem lies in the 
TXDOLÀFDWLRQ�DZDUGHG�WR�JUDGXDWHV�RI �WKH�FXUUHQW�VWXG\�SURJUDPPH�²�
head of  the company and institutions which restricts making changes 
WR�WKH�FXUULFXOXP�DV�WKH�FRQWHQW�RI �WKH�FXUULFXOXP�LV�VLJQLÀFDQWO\�GH-
WHUPLQHG�E\�WKH�TXDOLÀFDWLRQV�DFTXLUHG�

The report employers’ perceptions of  the employability skills of  
QHZ� JUDGXDWHV� �/RZGHQ��+DOO��(OOLRW��	�/HZLQ�� ������� HPSKDVL]HV�
WKDW�VWDNHKROGHUV��VWXGHQWV��JUDGXDWHV��LQGXVWU\��XQLYHUVLW\�SURIHVVRUV��
recognize work-based learning, including internships, as a particular-
ly effective approach to enhance graduates’ employability skills. Pro-
ductive cooperation and partnership between university and industry 
employers is crucial to ensure qualitative cooperation with employers 
that would enable students to effectively develop their employability 
skills and competencies. by establishing such cooperation, a better un-
derstanding of  the role and importance of  work placements will be 
achieved. This is also proved by the study analysing 64 tourism study 
SURJUDPPHV�DFURVV�WKH�ZRUOG��5LQJ��HW�DO���������LQ�ZKLFK�LQWHUQVKLS�
ZDV�VLQJOHG�RXW�DV�WKH�PRVW�VLJQLÀFDQW�DWWULEXWH��

It follows from the data obtained in the present study that there is a ne-
cessity to ensure qualitative cooperation involvement of  all stakeholders and 
the issue of  designing a practical governance model for internship phases is 
topical as well. The present research offers such a model that could be ap-
SOLHG�WR�HQVXUH�WKH�FRQWHQW�RI �LQWHUQVKLS�DQG�PDQDJH�LW��UHIHU�WR�Figure 6). 

�
Time 

Controlling phase 
�

Controlling 
phase 

�

Organizing 
phase 

Planning 
phase 

Organizing 
phase 

Planning 
phase 

Student (internship) 

Employer Higher Educational Institution 

Figure 6. Model of  internship management phases



donInA And LuKA 325

The model comprises all stakeholders – higher educational insti-
WXWLRQ��XQLYHUVLW\���WKH�UHVSRQVLELOLW\�RI �ZKLFK�LQFOXGHV�SODQQLQJ��RU-
JDQL]DWLRQ�DQG�FRQWUROOLQJ�RI �LQWHUQVKLSV�LQ�JHQHUDO��HQWHUSULVH��WKH�UH-
sponsibility of  which is planning, organizing and controlling of  actual, 
particular student’s internship and the student, who is responsible for 
IXOÀOOLQJ�WKH�LQWHUQVKLS�UHTXLUHPHQWV�DQG�RWKHU�UHJXODWLRQV�WKXV�LPSURY-
ing their employability skills. It is essential that any company, agreeing 
to accept students on internship, clearly understands the goal, tasks and 
requirements worked out for student placement. only in such cases the 
company provides opportunities for students to develop the relevant 
skills. university’s planning task is to provide companies with such in-
IRUPDWLRQ��7KH�PRUH�DFFXUDWH��FOHDU�DQG�VSHFLÀF�WKH�XQLYHUVLW\�LV�DW�WKH�
planning phase, the better results can be expected. It helps employers 
to plan better internship for each particular student. In the organisa-
tion phase the task of  university is to clearly communicate with the 
company and understand if  the company or organization can ensure 
not only acquisition of  the knowledge needed, but also the enhance-
ment of  employability skills, which are not always included in the syl-
labus of  internship. The syllabus is the main document at that stage 
that informs the employer about the aims, tasks and expected learning 
outcomes, as well as administrative requirements, such as, time, neces-
sary documents etc. 

The designed model of  internship management phases clearly in-
dicates steps in students’ internship planning and implementation.           
7KH�ÀUVW�SODQQLQJ�SKDVH�UHTXLUHV�D�FOHDU��SUHFLVH�LQWHUQVKLS�GHVFULS-
WLRQ��ZKHUHLQ�REMHFWLYHV�DQG�OHDUQLQJ�RXWFRPHV�DUH�H[SOLFLWO\�GHÀQHG������������
7KH�LQWHUQVKLS�FRQWHQW�DQG�WDVNV�DOORZ�WKH�HQWHUSULVH�WR�LGHQWLI\�GHÀQLWH�
tasks for the student and organize students’ internship in the way that 
VSHFLÀHG�WDVNV�DUH�FRPSOHWHG��7KH�RUJDQL]DWLRQDO�SKDVH�LPSOHPHQWHG�
by the university, requires cooperation and congruence between em-
ployers and university to ensure that there are possibilities for a stu-
dent to accomplish the established tasks. When such an agreement is 
reached, the enterprise can start planning and organizing the internship.          
employers should make an extra effort to address issues such as task 
orientation, autonomy, supervisor support, co-worker cohesion, and 
UHPXQHUDWLRQ�²�DOO�RI �ZKLFK�VWXGHQWV�ZLOO�H[SHULHQFH�ÀUVWKDQG�ZKHQ�
they join the organization. establishing good training programs for stu-
dents, giving them meaningful tasks, and empowering them to manage 
those tasks in a more creative way could all enhance the internship ex-
SHULHQFH��<LX�	�/DZ��������6LQJK�	�'XWWD���������&RQWUROOLQJ�RU�PRQ-
itoring is a function done by both – the university and the enterprise.                                                                                                            
The company monitors each student’s performance and his/her abil-
LW\�WR�IXOÀOO�WKH�GHÀQHG�WDVNV�DQG�WKH�XQLYHUVLW\�LQ�WXUQ�PRQLWRUV�ERWK�
– the enterprise’s interest and the student’s ability to exercise the func-
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tions. In case of  any discrepancy, the university is the one which reacts 
ÀUVW�E\�FRPPXQLFDWLQJ�ZLWK�WKH�HQWHUSULVH�DQG�WKH�VWXGHQW��

concLuSIon

The research, conducted within this study, revealed certain differ-
ences between views of  employers and understanding of  graduates 
regarding knowledge and skills needed for the tourism and hospitality 
LQGXVWU\��7KH�ÀQGLQJV�GHPRQVWUDWH�WKDW�JUDGXDWHV�RI �7XULED�8QLYHUVL-
ty, where research was conducted, evaluated their knowledge and skills 
as average and good. Graduates evaluated their employability skills, 
which were mostly acquired during internship, comparatively higher 
than employers. Internship was also mentioned as the main factor for 
acquiring the ability to demonstrate positive attitude towards work, re-
sponsibility for one’s actions and decisions and communication abili-
ties with colleagues. Graduates evaluated quite high the development 
of  research papers, during which knowledge in marketing, tour opera-
tions and personal management was acquired.

Lectures, visiting lecturers and participation in various projects 
were evaluated substantially lower as factors affecting the acquisition 
of  knowledge and skills needed for their future employability. This 
proves that the trend to reduce lectures and increase self-learning is 
indeed the proper way. changing the way how students acquire their 
knowledge and skills from the traditionally applied to more contem-
porary, requires the development and modernization of  curriculum, 
study processes and the overall management of  all study programmes. 
Among other changes, qualitative cooperation with industry is essen-
tial, particularly, for providing internships as it is the most important 
HOHPHQW�RI �WKH�VWXG\�SURFHVV��$OO�VWDNHKROGHUV�ZLOO�EHQHÀW�IURP�VXFK�
fruitful cooperation – higher education institutions can therefore ful-
ÀOO�WKHLU�PLVVLRQ�RI �SURYLGLQJ�HGXFDWLRQ�PHHWLQJ�WKH�UHTXLUHPHQWV�
RI �WKH�LQGXVWU\��LQGXVWU\�HQWHUSULVHV�FDQ�EHQHÀW�IURP�ERWK�SURIHV-
sors’ and students’ intellectual capital, and students have the pos-
sibility of  acquiring knowledge and skills needed for their employ-
ability thereby furthering the mission of  higher education and the 
graduates themselves of  the development of  the industry and the 
society at  large. As “the knowledge of  tourism and tourism educa-
WLRQ�KDV�WKH�RSSRUWXQLW\�WR�LQÁXHQFH�DQG�FKDQJH�WKH�SKHQRPHQRQ�
RI �WRXULVPµ��6DOJDGR��	�&RVWD�������������WKH�SURJUDPPH�PDQDJH-
PHQW�KDV�WR�XVH�WKLV�RSSRUWXQLW\�IRU�WKH�EHQHÀW�RI �DOO��6R��WKH�UH-
sults of  the current research contribute to it as well. The suggested 
model of  internship management provides comprehensive view on 
organization, planning, as well as controlling of  internships, thereby 
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HQVXULQJ�PXWXDOO\�EHQHÀFLDO�FRRSHUDWLRQ�DPRQJ�+(,��FRPSDQ\�RU�
organization and the student. 

Limitations and future research directions

 The present study was conducted analyzing one tourism study 
SURJUDPPH�DW�RQH�XQLYHUVLW\��$OWKRXJK�WKH�UHVHDUFK�ÀQGLQJV�VKRZHG�
that the data may be generalized as to all graduates of  the given study 
programme of  Turiba university, they cannot be generalized as to 
other tourism curricula, with differing content, goals, objectives and 
learning outcomes. Another limitation lies in the fact that only quanti-
tative approach was selected for the present stage of  analysis. The re-
sults demonstrate trends which will be researched further and tested 
applying a qualitative approach which requires collection of  additional 
qualitative data – stakeholders’ interviews.  
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